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Key indicators  
ECONOMY 1) 
 
Sustainable management | Solid customer 
relationships 

2015 2014 Change 
in %

2013 2012

Shipments in tonnes 381,300 375,900 1.4 % 351,700 344,200

Shipments from Ranshofen site in tonnes 261,600 253,200 3.3 % 236,700 229,700

Production in tonnes 625,600 569,800 9.8 % 552,800 537,000

Production at Ranshofen site in tonnes 504,970 453,451 11.4 % 436,808 418,624

Group revenue in EUR million 913.3 823.0 11.0 % 786.4 819.8

Cost of sales in EUR million (789.8) (698.1) (13.1 %) (657.2) (685.7)

EBITDA in EUR million 126.7 114.7 10.5 % 122.8 133.8

Net income after taxes in EUR million 42.7 59.2 (27.9 %) 56.0 71.3

Equity in EUR million 643.4 623.9 3.1 % 584.4 544.1

Equity ratio in % 58.4 % 57.4 % - 62.6 % 61.8 %

Net financial debt in EUR million 113.8 93.0 22.3 % 50.0 25.8

Gearing ratio in % 17.7 % 14.9 % 18.8 % 8.6 % 4.7 %

Tax payments in EUR million 7.2 6.6 9.6 % 14.5 14.4

Personnel expenses in EUR million 123.0 117.1 5.1 % 110.7 102.3

ECOLOGY 2) 
 
Commitment to environmental protection |
Responsible value chain management 

Processed aluminium scrap in tonnes 306,000 274,200 11.6 % 263,300 266,900

Service water withdrawal in m3 3,288,000 3,282,000 0.2 % 3,094,000 2,746,000

Specific service water withdrawal (m3/tonne of production) 6.5 7.2 (9.8 %) 7.1 6.6

Total fuel consumption in MWh 3) 401,466 355,696 12.9 % 343,415 321,967

Electricity consumption in MWh 184,401 162,926 13.2 % 151,107 137,325

Proportion of hydropower in the electric energy mix in % 71 % 51 % - 41 % 30 %

Energy consumption in MWh 585,867 518,621 13 % 494,522 459,292

Energy intensity ratio in kWh/tonne of production 1,160 1,144 1.4 % 1,132 1,097

Total CO2 emissions in tonnes (Scope 1 + 2) 126,707 115,994 9.2 % 115,203 108,062

Specific CO2 emissions in tonnes of  
CO2/tonne of production

 
0.251

 
0.247

 
1.6 %

 
0.264

 
0.258

Direct CO2 emissions in tonnes (Scope 1) 84,510 75,371 12.1 % 72,242 64,765

Indirect CO2 emissions in tonnes (Scope 2) 42,197 40,622 3.9 % 42,961 43,297

SOCiaL 2) 
 
Honest employee relations | Future-
proof society  

Employees at Ranshofen site (December 31) 1,605 1,530 4.9 % 1,452 1,371

Employee turnover in % 1.6 % 1.4 % - 2.0 % 1.7 %

Female employees 13 % 12 % - 12 % 12 %

Number of apprentices 79 78 1,3 % 75 71

Total number of training hours 52,974 50,761 4.4 % 50,794 48,213

Number of CIP suggestions submitted 10,331 10,767 (4 %) 9,490 10,344

Sponsorship spending in EUR 207,100 99,300 108 % 106,400 135,800

1)  The comparable listed figures relate to the AMAG Group.
2)  The comparable listed figures relate to the Ranshofen site.  
3)  Propane gas and process emissions are also included in the calculation from 2013 onwards.
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Statement of the ManageMent Board

Sustainability has long formed a fixed element of AMAG's corporate strategy. With the publication of this second sustain-

ability report, we are bolstering this orientation, and also disclosing our developments and objectives in the sustainability 

area. Our corporate activity aims to meet our international customers' growing demand for high-quality aluminium products. 

We work constantly on boosting our competitiveness and innovative strength in order to create the economic and business 

basis for our company's long-term development and growth. We regard sustainability as an engine of both innovation and 

growth in equal measures. Rising awareness presents us not only with new challenges, but also opportunities. Economy, 

ecology and social development are to be brought into harmony in this context, prompting us to focus on innovative prod-

ucts that make a special contribution to climate protection during their lifecycle phase, among the other benefits they deliver. 

Our high level of recycling expertise represents a further advantage in the growing market for sustainable products, and is 

becoming an additional factor determining competition in light of ever scarcer resources.

Sustainable management also means being committed to open dialogue with all stakeholder groups. Such dialogue enables 

us to identify opportunities, risks, expectations, and concerns at an early stage, and thereby advance to the really relevant 

topics at AMAG. In preparing this report, we have again invited all those parties that are connected with us economically, 

ecologically or socially, to engage in dialogue. We have thereby expanded our sustainability strategy, with its focus on our 

sustainability compass and six management priorities, and lent greater depth to related goals and measures. Materiality has 

been our guide in selecting the topics contained in this report. 

What does this mean in practical terms? In this report, we focus on 20 aspects that we have allocated to the six management 

priorities. We take these topics not only as our stakeholder groups' opinion, but also as our mandate. We are positioned 

accordingly: responsibility for sustainability is anchored at Management Board level, being transferred with clearly defined 

areas of responsibility to a management structure based on existing functions. Annual target agreements with manage-

ment generate incentives to boost performance, making target attainment measurable. We are creating the preconditions 

for growth with our site expansion project. We are developing Ranshofen into a top European aluminium industry location, 

doubling our production capacity there. Larger product formats and innovative products manufactured at the new plants 

open up additional sales potentials for us. We are becoming a full-range supplier of high-quality special rolled products for 

a broad application area, and we are also expanding our core aluminium recycling expertise. 

Motivated and qualified staff form the basis of our success in this context. By offering an extensive range of training and 

further development, and a safety-conscious working environment, we establish the framework conditions for quality, effi-

ciency, and creativity. We also implement measures for the welfare of the wider community, with the aim of ensuring an 

appreciative relationship between business and society. With the sustainability activities described in this report, we invite 

you to take a look at how we demonstrate responsibility, enhance efficiency and create growth with our activities, and wish 

you a stimulating reading. 

Ranshofen, April 2016

Dear readers,
dear friends of the company,

HELMut WiESER
Chief Executive Officer 

HELMut KauFMaNN
Chief Operating Officer

 GERaLD MaYER
Chief Financial Officer
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AMAG Sustainability Report 2015

This report is the second sustainability report to be published 

by AMAG Austria Metall AG. This report covers the company's 

sustainability activities, providing a transparent account on the 

company's development in this area. We publish our under-

standing of sustainable development, and our sustainable 

development strategy, describing our activities in six man-

agement priorities: sustainable management, solid customer 

relationships, honest employee relations, commitment to envi-

ronmental protection, responsible value chain management, and 

a future-proof society. Further information can be found on the 

AMAG website. 1)

Content requirements

The contents of the report were selected on the basis of the 

principles of stakeholder inclusion, materiality, the sustainability 

context, and completeness. Our stakeholders were involved 

intensively in selecting the report's contents. Following an intro-

ductory chapter about the company and its products, we report 

on stakeholder involvement, and the corresponding results of 

the stakeholder survey. This is followed by six chapters on our 

six management priorities in line with the AMAG sustainability 

strategy. The report concludes with our sustainability objectives. 

No need exists to explain effects through re-presenting informa-

tion from our last sustainability report. (g4-22)

reporting period & reporting CyCle 

The reporting period comprises the 2014 and 2015 financial 

years, and consequently the January 1, 2014 to December 31, 

2015 period. Information about previous years is included for 

comparative purposes. The first AMAG sustainability report was 

published in 2013. We intend to report in a two-year cycle on 

sustainable development in the company. (g4-28, g4-29, g4-30)

in aCCordanCe

We follow – and this report has been prepared "in accordance" 

with – the Global Reporting Initiative (GRI) G4 Sustainability 

Reporting Guidelines, along with the "Mining and Metals" Sector 

Disclosures. AMAG selected the "core" option for "in accord-

ance" preparation, which covers the essential elements of a 

sustainability report. These guidelines were selected by AMAG in 

order to ensure a high level of transparency for stakeholders and 

facilitate comparison with other organisations. 

The GRI Content Index is presented in the final chapter of this 

report, as well as on our website. plenum – association for 

holistic sustainable development gmbh provided consultation 

regarding methods and content during the preparation of the 

report. (g4-32)

sCope of report

All financial data relate to the fully consolidated companies in 

the annual financial statements. The scope of consolidation of 

AMAG comprised 17 fully consolidated companies in the annual 

financial statements as of December 31, 2015, and 16 fully con-

solidated companies in the annual financial statements as of 

December 31, 2014; in each case including AMAG Austria Metall 

AG as the parent company. The 20 % interest in Aluminerie  

Alouette Inc. is reflected through fully consolidated Aluminium 

Austria Metall Québec Inc., and is consequently included in the 

listed financial figures.

This report does not provide more in-depth 

information about the environmental and 

social aspects of the interest held in this 

smelter. For more information, please 

refer to the "Sustainable Development 

Report" of Alouette. 2) The data collection 

for this report also excludes the sales loca-

tions and minority investments for reasons 

of materiality. (g4-17)

Changes to siZe and struCture

In September 2014, the new hot rolling mill was commis-

sioned as part of the "AMAG 2014" expansion project, with 

an important milestone in the strategy of profitable growth 

thereby being reached. This commissioning to schedule 

boosts total capacity in the Rolling Division of aluminium 

plates and hotrolled sheets to 225,000 tonnes per year. Fol-

lowing on seamlessly from "AMAG 2014", we are continuing to 

chart our growth course with the "AMAG 2020" project, which 

1)   www.amag.at
2)  www.alouette.com/data/30-alouette/ressources/documents/sys_docs/alo-15-131_rapport_2014_web_anglais.pdf

1. about the sustainability report 
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about the sustainability RepoRt

the Supervisory Board approved on November 2014. In the 

"AMAG 2020" project, production capacity in the Rolling Divi-

sion is being raised to more than 300,000 tonnes with more than  

EUR 300 million of investment volume. (g4-13)

independent assuranCe

We apply high quality standards to our sustainability reporting, 

which is audited by independent external experts. The Manage-

ment Board commissioned external verification and assurance of 

the report from Deloitte Audit Wirtschaftsprüfungs GmbH, which 

also provided external auditing for the Group's 2015 annual report. 

The attached auditor's certificate (p. 70 f.) describes the scope 

and level of external assurance. (g4-33)

ContaCt point

For questions relating to the content of this report, and dialogue 

concerning AMAG and its sustainability management, please 

contact the strategy and communication department (contact: 

Leopold Pöcksteiner, sustainability@amag.at).
 
(g4-31)

 
forWard-looKing statements

AMAG compiled the forecasts, budgets and forward-looking 

assessments and statements contained in this report on the 

basis of information available to the Group at the time the report 

was prepared. In the event that the assumptions underlying 

these forecasts prove to be incorrect, targets are missed, or risks 

materialise, actual results may depart from those currently antici-

pated. We are not obliged to revise these forecasts in light of new 

information or future events. This report was prepared and the 

data contained in it verified with the greatest possible care. Nev-

ertheless, misprints and rounding and transmission errors cannot 

be entirely ruled out.

language and readability

In the interests of readability, the text may use gender-specific 

pronouns to refer to both genders. This does not imply any 

value judgement and all references should be understood as 

gender-neutral. This second sustainability report is available in 

English and German. In cases of doubt, the German version 

shall be valid. 

This report was produced to the highest environmental stand-

ards, in accordance with the Cradle to Cradle® certified printing 

process, exclusively using materials that can be returned to the 

biological cycle.

The Cradle to Cradle® approach gives rise to no waste materials. 

As in nature, all the materials used remain in the cycles concerned.

Sustainably 
printed by gugler
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aMaG Sustainability Report 2015

AMAG Austria Metall AG is headquartered in Ranshofen, Upper 
Austria. At this site, cast alloys and rolling slabs are produced, 
and strip, sheet and plate made from a wide variety of aluminium  
alloys undergo rolling and thermal and mechanical treatment.
The Group's 20 % interest in the Alouette smelter provides  
a secure source of primary aluminium. (g4-5)

SOuth 
amERiCa

Recominte (BRa) 
   production sites

   sales subsidiaries of amag rolling gmbh

   representatives of amag rolling gmbh

NORth
amERiCa

aluminerie alouette inc. (CaN) 
�  aluminium austr ia metal l 

 (Québec) inc. (CaN) 
amaG uSa Corp. (uSa) 
intercontinental de metales, S.a.  
de C.V. (mEX) 

EuROpE

amaG austria metal l  aG (aut)   
 �  amaG rol l ing Gmbh (aut)   
 �  amaG casting Gmbh (aut)  
 �  amaG metal Gmbh (aut)  
 �  amaG service Gmbh (aut)  
 
amaG Benelux B.V. (NED) 
amaG Deutschland Gmbh (GER) 
amaG France SaRL (FRa) 
amaG rol l ing iberia SL (ESp) 

amaG ital ia S.r. i .  ( ita) 
amaG u.K. Ltd. (GBR) 
amaG turkey (tuR) 
Off ice Czech Republic (CZE) 
aerospace Engineering ( ita) 
Bulmet (BuL) 
Danubia metal lkontor aB (SWE) 
Nonferrometal (pOL) 
R. Fischbacher aG (Sui) 
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Company profile

3)   Average number of employees (full-time equivalents) including temporary 
help workers and excluding apprentices. The figure includes a 20 % pro 
rata share of the labour force at the Alouette smelter. 

the Company

AMAG combines top product quality, efficient production, a 

broad product portfolio comprising a high specialties compo-

nent, and aluminium recycling expertise, in a unique manner. In 

the 2015 financial year, AMAG Group financials present evidence 

of the company's business success:

 �  1,704 employees (2014: 1,638) 3)

 �  EUR 913.3 million of sales revenue  

(2014: EUR 823.0 million).

 �  Total shipments: 381,300 t (2014: 375,900 t)

 �  Net income after taxes: EUR 42.7 million  

(2014: EUR 59.2 million)

 �  Equity ratio: 58.4 % (2014: 57.4 %)

 �  Net financial debt: EUR 113.8 million  

(2014: EUR 93.0 million).

 � Gearing ratio: 17.7 % (2014: 14.9 %)

Further key financial information can be found in the 2015 annual 

report and on the AMAG website (www.amag.at).
 
(g4-9)

 

Countries of operation

AMAG delivers to its customers worldwide with products 

manufactured at its sites in Ranshofen, Upper Austria, and Sept-

Îles, Canada. The share of revenue generated outside Austria 

amounted to 85 % in 2015. The main export regions with the 

corresponding revenue shares are Western Europe excluding 

Austria (46 %), and North America (24 %). Growth regions 

include the rest of Europe (11 %) and Asia-Pacific (4 %). Sales 

are managed from the Group’s headquarters, supported by sales 

offices as well as representative offices. The AMAG Group is rep-

resented in more than 20 countries on four continents, as shown 

in the graph opposite. (g4-6, g4-8)

2. Company profile

aSia-paCiFiC

 amaG asia pacif ic Ltd. 
(tWN, ChN, KOR, SGp) 

 Bino trading ( iSR)
 De pont intern. Company (tWN)
  protos Eng. Co pVt Ltd. ( iND)

 Voss aviation & 
motion technology Ltd. (ChN)
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1)   B&C Industrieholding GmbH and AMAG Employees Private Foundation concluded a shareholders' agreement on March 1, 2013
2)   RLB OÖ Alu Invest GmbH is an indirect wholly-owned subsidiary of Raiffeisenlandesbank Oberösterreich AG
3)   B&C Industrieholding GmbH and Raiffeisenlandesbank Oberösterreich concluded a participation agreement on April 1, 2015

Esola Beteiligungsverwaltungs GmbH, Austria

Free float

AMAG Employees Private Foundation 1)
B&C Industrieholding GmbH 1), 3), Austria

RLB OÖ Alu Invest GmbH 2), 3), Austria

ownership structure as of december 31, 2015

4.1 %
7.4 %

52.7 %

16.5 %

11.1 %

8.2 %

Treibacher Industrieholding GmbH,
Austria

oWnership struCture

AMAG Austria Metall AG has been listed on the Vienna Stock 

Exchange since April 8, 2011 (stock market symbol: AMAG). 

The graph below shows the ownership structure as of December 

31, 2015. AMAG Austria Metall AG enjoys a stable ownership 

structure. B&C Industrieholding GmbH continues to hold a 

majority interest of 52.7 % in the company as of December 31, 

2015. RLB OÖ Alu Invest GmbH holds a 16.5 % interest in the  

company, and AMAG Employees Private Foundation 11.1 %. 

AMAG employees participate in their company's success insofar 

as the AMAG Employees' Private Foundation comprises a core 

shareholder of the company. The following table presents the key 

data for the AMAG share. The current ownership structure and 

the composition of the Supervisory Board create a solid founda-

tion for business decisions. Opportunities and risks are analysed 

from various perspectives, before decisions are taken on a broad 

basis of expertise. (g4-3, g4-7)

Stock market indicators in EuR 2015 2014

Highest price 36.00 28.00

Lowest price 26.93 21.30

Average price (volume-weighted) 31.58 24.85

Closing price 32.00 27.50

Earnings per share 1.21 1.68

Cash flow from operating activities per share 3.12 2.70

Proposed dividend per share 1.20 1.20

Dividend yield (annual average price) 3.8 % 4.8 %

Market capitalization on the last trading day of the year in EUR million 1,128.4 969.8
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Company profile

Company struCture 

 

AMAG Austria Metall AG, as the Group holding company, man-

ages business through its four operating divisions – Metal, 

Casting, Rolling, and Service. The following graph shows the 

segments' business contents. 

The Metal Division is responsible for managing metal flows, the 

management of AMAG's interest in Aluminerie Alouette, and the 

hedging of the operating companies against aluminium price 

risk, as well as attendant currency risk. With the 20 % interest in 

Canadian company Alouette – the largest smelter in North and 

South America – this division accesses one of the most efficient 

smelters worldwide, located in a politically stable country with 

secure long-term energy supplies.

 

The AMAG Group's Casting Division recycles aluminium scrap 

to produce and sell high-quality foundry alloys. Supply occurs 

as liquid aluminium, and in the form of fixed blocks, so-called 

ingots or sows. 

The AMAG Group's Rolling Division is responsible for the pro-

duction and sale of rolled products (sheets, strips and plates), 

and precision cast and rolled plates. The rolling mill specialises 

in premium products for selected markets. The company's own 

rolling slab casthouse supplies the rolling mill with rolling slabs 

predominantly with a very high scrap proportion. 

The Service Division comprises centrally-organised services for 

the operating divisions of the AMAG Group at the Ranshofen site. 

Among others, these include the entire building and area man-

agement, media and energy supplies, waste materials disposal, 

general plant services, purchasing and materials management, 

financial accounting, human resources, information technology, 

Group controlling, and the corporate technology department.

MEtaL
intra-Group services: Access to 
raw materials markets, management 
of metal production streams and 
of the Group’s stake in Aluminerie 
Alouette, and hedging aluminium 
price risk and the related exchange 
rate risk

CaStiNG
Brands:
AMAG TopCast®

ROLLiNG 
Brands:
AMAG TopResistant® 
(Wear-resistant aluminium sheet 
for demanding industrial applications) 
AMAG TopGrip® (tread plate)
AMAG TopBright® (bright products)
AMAG TopForm® (high strength and
superplastic sheet)
AMAG Titanal® (ultra-high strength
aluminium sheets for skis and ski poles)
AMAG TopClad®

(multilayer aluminium composites
for heat exchangers and radiators)
AMAG TopPlate® (precision milled and
sawn plates for industrial applications)

SERViCE
intra-Group services: 
Facility management,
energy supply, waste
disposal, and general
site services

overview of the aMag group’s divisions

division *) metal Casting rolling serviCe

S h i p m E N t S

i N  t O N N E S
119,600 86,100 175,500

E X t E R N a L

S h i p m E N t S

i N  t O N N E S

104,500 67,100 175,500

E X t E R N a L

R E V E N u E  i N

E u R  m i L L i O N

192.8 129.2 585.9 5.4

E m p L O Y E E S 203 123 1,243 135

p R O D u C t S 

a N D 

S E R V i C E S

Primary 
aluminium
Access to 
raw materials 
market

High-quality 
recycled
aluminium
foundry alloys

High-quality
aluminium 
rolled
products

Group
management
Services at the
Ranshofen site

*)   Figures 2015
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amag top produCts 

The company's wide range of foundry and rolled products, 

as well as an ability to produce all aluminium alloy families 

demanded by the market, is what sets AMAG apart. In 2015, 

the rolling mill and foundry at the Ranshofen site sold around 

261,600 tonnes of high-quality aluminium products, including 

86,100 tonnes of foundry products and 175,500 tonnes of rolled 

products. Pronounced recycling expertise combined with state-

of-the-art infrastructure also set AMAG apart. This enables the 

Group to convert almost all of the aluminium scrap available on 

the market into high-quality products like of coils, sheets, plates, 

liquid aluminium or ingots. As a consequence, aluminium com-

ponents find their way back into the value chain at the end of 

their product life-cycle. The following table summarises the sales 

sectors, the products that AMAG supplies, and main applica-

tions and their requirements. This entails serving manufacturing 

industry (OEMs, components manufacturers and service centres) 

as customers. (g4-4, g4-8)

Transport

Deployment of aluminium in vehicles allows weight and consumption 
to be reduced compared with conventional constructions. Aluminium's 
excellent recyclability also comprise a remarkable feature. Due to AMAG's 
recycling expertise, "AMAG Green Alu" – with a 90 % recycling share – 
was utilised for the trunk recess of the Mercedes-Benz SL. The recycling 
ratio of automotive components made from aluminium amounts to around 
90 % in Europe (European Aluminium Association, 2015).

 › Recycling foundry alloys for chassis and structural compo-
nents, and drivetrains

 › High tensile rolled products (coils, sheets, plates) for body-
work and structural components of vehicles and aircraft

 › Brazing sheets for heat exchangers (automobiles, commercial 
vehicles and rail vehicles) and air-conditioning equipment

Industry

Industrial plants and machinery represent the main application areas for 
these products. These products' special characteristics comprise high 
durability in relation to weight, high electric conductivity, and a high level 
of corrosion resistance. They are long-lived products that can be fully recy-
cled.

 › Recycling foundry alloys

 › Supplying liquid aluminium

 › High tensile rolled products (coils, sheets, plates)

 › Tread plates for platforms on wind power and industrial plants

 › Brazing sheets for heat exchangers 

 › Plates for injection moulds

 › Precision plates

Consumer goods

Aluminium is used particularly in the consumer goods area where a need 
exists for low weight, good heat conductivity and decorative surfaces 
paired with a high degree of stability. Corresponding requirements made 
of the material include formability, durability and anodising capacity. The 
products' high levels of resistance to ageing and recyclability are also 
relevant. 

 › Recycling foundry alloys

 › Rolled products such as sheets, plates for electrical and elec-
tronic equipment (housings), sports equipment (skis, chain 
wheels etc)

Packaging

Light aluminium packages reduce energy requirements for the cooling and 
transportation of foodstuffs. Storage of foodstuffs in aluminium packages 
preserves their quality over an extended period (oxidation protection). The 
recycling ratio for aluminium in packages amounts to around 60 % in Europe 
(European Aluminium Association, 2015).

 › Foil stock for further processing for packaging for foodstuffs, 
beverages and medications

Construction, architecture

Reflective and structured surfaces are utilised as functional and structural 
elements in and on buildings. The high degree of purity of the output 
material and related degree of reflection for lighting and daylight man-
agement contribute to buildings' energy efficiency. The recycling ratio for 
aluminium in the construction sector amounts to around 90 % in Europe 
(European Aluminium Association, 2015).  

 › Sheets and strips for buildings, facades, lighting, daylight 
control
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Stakeholder management

3. Stakeholder management

Knowing our stakeholders' requirements represents an im-
portant precondition for our business success. Dialogue and 
involvement form central elements of our business processes. 
This not only characterises our communication, but also pro-
motes innovations, taps business potentials, and leverages 
our reputation as a company. (g4-18)

As a recognised, globally operating industrial company, we are 

required to acknowledge our tasks in relation to sustainability, and 

implement corresponding measures. Dialogue with our stake-

holders plays a central role in this context. Relevant and sensitive 

topics are identified through appreciative and regular dialogue 

with all stakeholders. Such dialogue entails a targeted orienta-

tion to the focus activities of our sustainability strategy, our core 

processes, and our sustainability management. 

We regard stakeholder involvement not only as compliance with 

international guidelines such as those of the OECD or GRI, but as 

a constant process of dialogue and learning that helps us identify 

relevant trends and find solutions together. 

Depending on level of intensity, we differentiate three types of 

stakeholder involvement: information, dialogue and participation. 

Information refers to unilateral communication, such as brochures 

and the company's website. Dialogue, as bilateral communica-

tion, occurs as part of ongoing contacts with stakeholders. 

AMAG also participates at events where interests are represented, 

and as part of sustainability networks, contributing expertise. We 

take a targeted approach to engaging with stakeholder feedback, 

deriving measures for our sustainability work from it.  

staKeholder engagement 

Our stakeholders are individuals or groups with legitimate 

interests or requirements related directly or indirectly to the com-

pany's operations. 

An internal working group determines the stakeholder groups 

that are relevant to us. One important criterion in this context 

was a direct or indirect relationship to corporate activity, and its 

economic, social and environmental effects. (g4-25)

Continuous stakeholder engagement forms a fixed element of 

the AMAG management system. This system utilises various dia-

logue formats, as shown in a separate graph (p. 15). (g4-24) 

Preparation of the second sustainability report entailed involving 

stakeholders to determine the report's contents on the basis of 

the GRI G4 guidelines. This occurred through an assessment of 

the sustainability aspects. The following graph shows the indi-

vidual steps involved.

Online survey

Guideline interviews

Management workshop

List of 
material 
aspects

"Stakeholder engagement" occurred through an online survey, 

interviews about the guidelines, and a management workshop. 

Discussion of global developments and trends in sustainable 

development as part of stakeholder engagement provided the 

"sustainability context". 

The "materiality" of the sustainability aspects was surveyed in 

the stakeholder questionnaire. "Completeness" was evaluated 

through critical scrutiny of the survey results in the guideline 

interviews, the management workshop, and the sustainability 

report's editorial team.

Critical investigation of the survey results enabled further aspects 

to be identified and included in the report accordingly. In addi-

tion, the respective most important sustainability aspect for each 

of the six management priorities was subjected to an analysis 

based on the IOOI method (Input – Output – Outcome – Impact) 

(p. 18). (g4-26)
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2015 staKeholder survey

To identify the sustainability aspects for AMAG, 42 sustainability 

aspects were selected from the following sources and stand-

ards: 

 � GRI G4 

 � GRI G4 Sector Disclosures "Mining and Metals"

 �  SASB – Sustainability Accounting Standards Board: "Metals 

& Mining"

 � German Sustainability Code

 � AMAG sustainability report 2013 

 

The survey was held during two weeks in October and November 

2015. A total of 620 stakeholders from the aforementioned 

stakeholder groups, including 170 internal stakeholders and 450 

external stakeholders, were invited to participate. This entailed 

selecting stakeholders on a random basis, or involving the rel-

evant specialist department from AMAG. 

methodology

For the structured survey, the 42 aspects were allocated to the 

six management priorities of the AMAG sustainability strategy. 

For the 42 aspects, a total of 42 points were available for the 

evaluation. The "solid customer relationships" management pri-

ority, for example, included a total of five points that were to 

be distributed among the five allocated sustainability aspects 

(innovation and product management, customer satisfaction, 

customer health and safety, marketing, protecting the cus-

tomer's private domain). This approach explicitly created the 

possibility to give particular weighting to individual aspects. 

The score for the quantitative evaluation was derived from the 

number of points awarded to the individual aspect in relation to 

the maximum possible number of points.

partiCipation in the survey 

Stakeholder interest in the online survey was very high. A total 

of 196 individuals, including 73 internal stakeholders and 123 

external stakeholders, completed the survey in its entirety. This 

corresponds to a 32 % response rate (43 % of the internal stake-

holders and 27 % of the external stakeholders responded in full 

to the survey). 

guideline intervieWs 

A total of five topical guideline interviews were held with 10 

individuals (internal stakeholders, AMAG staff, external stake-

holders) on the management priorities of 

 � Future-proof society

 � Solid customer relationships

 � Responsible value chain management

 � Honest employee relations 

 � Commitment to environmental protection 

the results of which were included in the reporting. (g4-27)

management Coordination

Having commissioned the sustainability report, the Management 

Board set out the sustainability strategy, and was included con-

tinuously in the conception of the sustainability report, as well 

as in the planning of targets and measures. In January 2016, a 

workshop was held with the AMAG managers responsible for 

particular management priorities. The workshop concerned the 

updating of the sustainability strategy with the corresponding 

key figures and targets. 

qualitative results

A total of 45 % of the individuals surveyed were quite familiar, 

or very familiar, with AMAG's sustainability activities. A total of 

55 % of the participants had been barely aware of AMAG's sus-

tainability activities up until that date. AMAG's total performance 

in relation to its sustainability work was assessed as good or 

very good overall. Suggested improvements for AMAG's sustain-

ability management were recorded by way of text comments. 

These comments were allocated to the topics of production, 

innovation, waste, energy, water, communication, value chain 

and sustainability strategy, and taken into subsequent account. 

No new additional aspects were derived from the stakeholder 

feedback. Compared with the AMAG sustainability report 2013, 

both the sustainability strategy and the six management priori-

ties from the sustainability compass are unchanged. The newly 

introduced stakeholder survey resulted in a shift in the significant 

aspects – please see the materiality analysis. (g4-23) 
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Employees 
and 

management

Neighbours 
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residents
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Personal discussions, 
plant tours, neighbour-
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conferences

Customer surveys, 
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fairs, customer 
magazine
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trade fairs, one-on-
ones and group 
meetings, AGM

Dialogues, training 
sessions, talks

Participation by Manage-
 ment Board members, tech-
nical experts and specialist 
lecturers in a large number 
of initiatives, forums and 
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initiatives

Dialogues, 
talks, approvals 
procedures
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research 
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views and one-on-
one discussions

Competitors
Regional 
partners

Personal discussions, 
sponsoring requests, 
cooperation ventures

Sustainability network, 
(special) interest groups

NGOs 
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materiality analysis (g4-19)

The AMAG materiality analysis is based on the results of the online 

stakeholder survey. The following graph shows the good corre-

lation between the internal and external stakeholders' appraisal 

and the survey aspects. A threshold value was set to calculate 

the significant aspects. This approach took equal account of 

the results of the appraisals of the internal and external stake-

holders. The assessment generated 20 significant aspects, 

whose ranking within the six management priorities is presented 

on the next page. These aspects are covered in greater detail 

in the following chapters relating to the AMAG management 

priorities. The respective top aspect for each management pri-

ority warrants particular attention. These aspects are analysed in 

greater detail in the following chapter, applying the IOOI method. 

A corresponding focus is placed on these topics in sustainability 

management. 
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using the iooi method to  
analyse effeCtiveness 

As far as the sustainability topic is concerned, the effects that 

sustainability measures have on the company and society rep-

resent the critical, decisive factors. Contemporary sustainability 

management consequently concerns itself with analysing such 

effects. The IOOI method is an established method for this pur-

pose. It is concerned with analysing the effects of a company's 

social engagement. IOOI stands for Input – Output – Outcome 

– Impact. How stakeholders perceive measures that companies 

implement in the sustainability area is determined mainly by their 

impact. To this end, we have selected from each management 

priority in the sustainability strategy the most important topic for 

our stakeholders to assess. The table below shows the result of 

the qualitative analysis. The related indicators and targets are 

described in detail in the following chapters. 

sustainability aspect input output outcome impact

innovation and 
product management

• R&D budget, personnel
•  Infrastructure (laboratories, 

testing facilities)
•  Management system 

(including the Continuous 
Improvement Process / CIP)

•  Cooperation ventures with 
customers, research institu-
tions and universities

•  Management of risks and 
opportunities

• Innovation projects
•  Improvement measures 

deriving from the Continuous 
Improvement Process / CIP

•  Attractive jobs and develop-
ment possibilities

•  New or (technically, 
environmentally) improved 
products, and expanded 
application spectrum 

•  Optimised production pro-
cesses (energy, resources)

• Competitiveness

•  Reducing environmental 
impact from transport 
(lightweight construction, 
CO2 reduction), and boosting 
safety

•  Reducing resource utilisation 
and promoting recycling

Compliance
• Legal and ethical standards
•  Controlling compliance with 

the risk analysis
• Personnel resources 
•  Awareness of corporate 

values

•  Compliance system with 
responsibilities

•  Code of conduct, compli-
ance rules for suppliers, and 
compliance guidelines

• Training activities 

•  Legal compliance – "licence 
to operate"

•  Putting corporate values into 
practice

• Strengthening reputation
• Legal security

•  Contribution to a morally and 
ethically impeccable society

•  Reduced acceptance of non-
compliance by society

occupational 
health & safety

•  Analysing working proces-
ses

•  Management system 
(including the Continuous 
Improvement Process / CIP)

• Occupational safety targets
•  Risk analysis, analysis of 

incidents
•  Technical and organisational 

precautions

• Safety training sessions
•  Implementation and cer-

tification of management 
systems (OHSAS 18001, 
ISO 9001)

• Improved precautions

•  Reducing the accident rate 
(TRIFR) and downtime 

•  Expanding occupational 
health programs

•  Qualification evidences  
(for automotive and aero-
space industries)

• Relief for social system
•    Exemplary function as  

regional flagship company
•   High quality of life for  

employees

effluents and waste
• Environmental awareness 
•  Infrastructure and organisati-

onal precautions
•  Targets to avoid waste and 

reduce water withdrawal
• Risk analysis 

•  Implementation and cer-
tification of management 
systems (ISO 14001)

•  Environmental training 
sessions

• Improved precautions

• Reducing water withdrawal
•  Reducing specific waste 

volumes
• Cost savings

•  AMAG´s environmental  
performance

• Cost savings
•  Exemplary function in the 

aluminium sector
•  Improving regional environ-

mental quality

responsibility for 
materials, recycling

•  Knowledge about value 
chain

• Risk analysis
•  Innovation targets for pro-

ducts and processes

•  Closed-loop (recycling) part-
nerships with customers

•  Collaboration with univer-
sities and the Aluminium 
Stewardship Initiative (ASI)

• I nnovative products and 
processes

•  New special products for 
customers

•  Resource and energy 
efficiency

•  Secured input materials 
base

• Competitiveness

•  Appropriate and sparing utili-
sation of natural resources

•  Environmental awareness 
within the society

socially 
responsible 
investing

•  Targets and budget for 
social commitment

•  Setting sustainability criteria 
for investments

• Awarding of (regional) orders
•  Non-cash donations for the 

areas of sports, culture, 
education and social affairs 
within the region 

• Employer branding

•  Plant expansion at the 
Ranshofen site

•  Expansion of the Alouette 
smelter

• Job creation

•  Regional value creation 
effects

•  Ethics and integrity on the 
management team

•  Boosting quality of life within 
the regional environment
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AMAG's success is based mainly on its strategic orientation 

to growth – through globally demand growth for aluminium. A 

stable business model contributes to positive development and 

growth with the following factors:

 �  long-established customer relationships,

 �  a wide portfolio of specialised products that largely insulates 

output against sectoral demand swings,

 �  a sound ownership structure,

 �  production sites in politically stable countries with excellent 

infrastructure, functioning social and legal systems, and low 

levels of social inequality, and

 �  sustainable management practices.

overall Conditions

The corporate development and growth of AMAG depends 

essentially on the general economic and social conditions. We 

analyse global trends in the aluminium industry, and also in the 

sustainability area. From this, we derive risks and, in particular, 

opportunities, that we integrate into our sustainability strategy. 

The following megatrends are relevant for our business:

 � Globalisation (global justice, peace, governance)

 � Demographic change (silver revolution, feminisation)

 � Mobility (greater automobility and air travel)

 �  Climate change (CO2 legislation as driver of lightweight 

construction)

 � Connectivity (digitalisation, Industry 4.0, Internet of Things)

 � Technology (acceleration of technological change)

 �  Raw materials scarcity (fossil fuels, technologically impor-

tant input materials)

Especially for the aluminium industry, the following topics 

derived from the aforementioned megatrends:

 �  Globalisation, population growth and growing mobility 

demand are generating a strong increase in demand for 

means of transportation for people and goods.

 �  Global climate targets are impacting the transportation area 

(predominantly automotive and air travel). The trend toward 

lightweight construction methods is catering for growing 

demand for special products made of aluminium with out-

standing properties and best recyclability.

 �  Tighter environmental legislation in the EU and North America 

is driving the development of production processes that are 

efficient in terms of energy, raw materials and the environ-

ment. Companies following this trend will enjoy long-term 

competitive advantages.

Our approach reflects an emphasis on interpreting global mega-

trends positively for AMAG's business area, and on conducting 

a targeted search for growth potentials. The AMAG approach is 

based on three directions in its strategic thinking: 

 � focusing on growth, 

 � reducing complexity, and 

 � exploiting comparative advantages as opportunities.

trading environment

Global consumption of primary aluminium grew from  

54.2 million tonnes in 2014 to 56.3 million tonnes, according 

to the Commodity Research Unit (CRU). This corresponds to  

3.8 % year-on-year growth.

This is achievable through boosting recycling rates, for example, 

as also backed by policymakers. Building on these factors, we 

are pursuing an expansion strategy aimed at making the most of 

the opportunities presented by a growing market.

The AMAG corporate strategy is based on a modern under-
standing of corporate responsibility that is based on general 
global conditions. We not only integrate sustainability into our 
business model – and thereby tap new business opportuni-
ties – but also into our organisation – thereby establishing the 
necessary commitment.

4. Corporate strategy 
and sustainability management
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prinCiples of amag´s  
sustainability management

AMAG's sustainability management is based on the following 

principles:

 �  precaution: In order to as best as possible avoid burdens 

for man and the environment, hazards for human beings 

and the environment are handled at an early stage, and on a 

forward-looking basis. For this, we operate certified manage-

ment systems focused on quality, the environment, energy 

efficiency and occupational safety, as well as an extensive 

risk management and internal controlling system. 

 �  efficiency: When developing plants, processes and prod-

ucts, we pay attention to resource and energy efficiency, and 

to minimising environmental effects. We thereby orientate 

our activities to our motto of "Adding Value through Appre-

ciation". (g4-14)

 �  balance: AMAG's broad positioning by sector and product, 

as well as in terms of the markets that it supplies, ensures a 

high degree of balance and stability. This equilibrium of sus-

tainability activities in different corporate areas enables us to 

achieve our sustainability targets.  

 �  materiality: We focus on the significant economic, envi-

ronmental and social effects of our operating activities, and 

maintain constant dialogue with our stakeholders in order to 

ascertain important topics.

 �  Completeness: The principles of transparency, being up-

to-date, and completeness are of cardinal significance in our 

internal and external corporate communication. We com-

municate promptly and comprehensively about key topics 

relating to our business activities. Correctness, precision, 

clarity, comprehensibility and reliability are matters that go 

without saying for us.

 �  flexibility: We perceive changes to our economic and 

social environment, as well as new challenges posed by our 

customers and markets, as opportunities to be encountered 

with great flexibility. 

 �  innovative spirit: Researching technologically challenging 

questions, the development of marketable applications, 

and continuous process and product improvement form an 

expression of our innovative spirit. 

 

sustainability management

AMAG's sustainability concept and related strategy is based on 

six defined management priorities (please see the graph above).  

It forms an essential element of our successful corporate devel-

opment and growth. The six management priorities of the AMAG 

sustainability strategy comprise: 

 �  sustainable management refers to profitable growth that 

is also accompanied by favourable social and environmen-

tally compatible development. We attach great importance 

to operating to the highest moral, legal and ethical stand-

ards, in order to expand profitably in line with the principles 

of fair competition. Our compliance rules, code of ethics, 

and comprehensive risk management system support the 

achievement of this aim.

 �  solid customer relationships refer to maintaining 

long-term, partnership-based and fair relationships with 

customers, and acquiring new customers. We achieve this 

chiefly by top product quality and innovations, and maximum 

customer satisfaction.  

 �  honest employee relations comprises the systematic 

training and further development of our employees, the bal-

ancing of work and family demands, occupational health & 

safety measures, as well as recruiting new employees.

 �  Commitment to environmental protection – protecting 

the environment is essential to us. Implementation occurs as 
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part of the certified management systems (ISO 14001, ISO 

50001) and the Continuous Improvement Process (CIP). 

 �  responsible value chain management refers to 

responsible interaction with people and organisations 

involved in the development of the company, and the  

management of raw materials along the value chain.

 �  future-proof society comprises attractive employment 

opportunities, cooperating with schools and universities, and 

supporting sports, social and cultural activities as key ele-

ments of our social commitment.

Responsibility for sustainability management lies with the Man-

agement Board.

The following graph shows the specialist responsibility for individual 

management priorities as well as the related specialist and tech-

nical tasks. The AMAG Executive Management Team (Management 

Board and the managing directors of the individual companies) 

cover sustainability-related topics on the basis of reports and sub-

missions from the specialist areas. General information about the 

company's management structure can be found in the corporate 

governance report on page 28 of the annual report. (g4-34) 
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tasKs of the speCialist  
areas and Companies

AMAG's management approach is based on Management by 

Objectives (MBO), where incentives to boost performance 

are created on the basis of annual quantitative and qualitative 

targets. This is also applicable for all specialist areas and com-

panies relevant in the sustainability area:

 �  Corporate technology: AMAG's research and devel-

opment activities lie in product development, which the 

company pushes ahead in constant interplay with markets 

and customers. A further focus lies in constant improvement 

of production processes in terms of quality, process security 

and economic efficiency. 

 �  investor relations: This area is responsible for compli-

ance in the area of capital markets/issuer compliance.

 �  human resources: The tasks of the HR department com-

prise hiring, personnel selection, personnel planning and 

development, compensation, dialogue with employees, and 

occupational medicine.

 �  management systems: AMAG's integrated manage-

ment system encompasses quality & customer satisfaction, 

environmental management, energy management, risk 

management, occupational safety and the Continuous 

Improvement Process (CIP).

 �  purchasing: The purchasing department is responsible for 

the centralised purchasing of plant and equipment, services, 

and materials and consumables for all AMAG companies at 

the Ranshofen site. 

 �  strategy & Communication: This department carries out 

broad based market monitoring to lay the groundwork for 

strategic decisions and a consistent approach to stakeholder 

communications. Transparency, as well as rapid reaction and 

comprehensive response to individual enquiries, are impor-

tant targets here. Its responsibilities also include preparing 

the sustainability report, crisis communication, and organ-

ising activities that contribute to the wellbeing of the wider 

community. 

 �  legal: This area is responsible for compliance in the area 

of anti-trust regulation and anti-corruption. AMAG operates 

a compliance network composed of staff from the specialist 

areas of investor relations, legal, management systems, and 

strategy & communication. 

 �  Controlling: This area utilises a comprehensive reporting 

system to create the basis for the reporting and monitoring 

of target attainment.

The respective Group companies' tasks in connection with 

sustainability are as follows: 

 �  amag service gmbh: This company is an internal ser-

vice provider, and responsible for the construction and 

maintenance of buildings, traffic areas and utilities. The tasks 

of AMAG service GmbH also include logging and assessing 

water consumption, defining optimisation potentials, and 

implementing corresponding measures, as well as the log-

ging and evaluation of waste volumes, and transportation to 

recycling and waste disposal sites. 

 �  amag casting gmbh: This company's main functions 

are the production and marketing of foundry alloys. As 

regards sustainability, the issues are environmentally sound 

production techniques (melting, alloying and casting), as well 

as the procurement, sampling, preprocessing and recycling 

of aluminium scrap. 

 �  amag rolling gmbh: This company's operations centre 

on the production and marketing of rolled products used 

by many different industries. In terms of sustainability, this 

company's main contribution lies in products that make sig-

nificant contributions to improved net environmental impacts 

through their particular mechanical properties, special sur-

faces, and low weight, as well as full recyclability at the 

product life-cycle end.

 �  amag metal gmbh: This company is responsible for 

managing the metal production streams and 20 % interest in 

the Aluminerie Alouette smelter, as well as hedging against 

aluminium price risk and related exchange risk.



Material aspects:

       Economic performance (g4-eC1)

       Flagship company (g4-eC6, g4-eC9)

 Compliance (g4-so7, g4-so8)

 

5. Sustainable management

Sustainable management refers to profitable growth 
that is also accompanied by favourable social and en-
vironmentally compatible development. We attach great 
importance to operating to the highest moral, legal and 
ethical standards, in order to expand profitably in line 
with the principles of fair competition. 

Sustainable management practices secure our 
competitiveness and form the basis for our 
business success." 
CEO HELMUT WIESER

Breaking the ground for the "AMAG 2020" plant expansion project, from left to right: Helmut Greiner, Managing Director (MD) Commercial AMAG casting, 
Helmut Suppan, MD Technical AMAG casting, Anton Eberle, MD Technical AMAG rolling, Gerald Mayer, Chief Financial Officer, Helmut Wieser, Chief Executive 
Officer, Dr. Helmut Kaufmann, Chief Operating Officer, Georg Weger, MD Commercial AMAG rolling, Norbert Bürger, MD Supply Chain AMAG rolling
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Work on our „AMAG 2020“ strategy project is also 

running to schedule. We have awarded the related 

construction orders for the cold rolling mill, as well as

for the finishing plants. Building started in spring 

2016. Commissioning will take place in 2017. Overall, 

this EUR 300 million expansion program will boost 

production capacity for rolled products to more than 

300,000 tonnes, and create further 250 jobs at our 

Ranshofen site.

 the new
cold

rolling mill
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As a result of this expansion in Ranshofen,
AMAG is not only developing itself into the
most modern location of the European 
aluminium industry, but also into a full-
range supplier of special products in 
the areas of automotive, aviation, sports 
articles, electronics and packaging.
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recycling remains strate-
gically essential to AMAG, 
and is also being expanded 
in order to secure the raw 
materials base and the high 
scrap input.

employment: A total of 
around 250 new jobs will be 
created as a result of the 
expansion project.
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5. Sustainable management

5.1. management approaCh 

Corporate management is implemented on the basis of a clearly 

defined medium-term strategy with the objective of profit-

able growth. This strategy is developed, reviewed continuously 

and coordinated with the Supervisory Board on the basis of a 

detailed analysis of the market and business environment, as 

well as a clear weighing up of opportunities and risks. A signifi-

cant element of the strategy is to expand the Ranshofen site into 

a top European aluminium industry location.

The focus aspects of the strategy consist in

 � expanding the proportion of special products, 

 �  hedging the raw materials base (primary aluminium, recy-

cling), and

 �  boosting flexibility in relation to market and customer require-

ments.

In this context, we focus on cross-company sustainability coor-

dination, a systematic risk management system, as well as clear 

guidelines on topics such as the environment, customers, sup-

pliers and employees. The plenary Management Board bears 

joint responsibility for strategic corporate management.

5.2. Challenges

The company's central strategic challenge lies in expanding com-

petitiveness within an environment of greater macroeconomic 

and political uncertainties, and consequently high volatilities on 

commodity and currency markets. We address these require-

ments with our hedging strategy for metal price and exchange 

rate fluctuations, as well as stringent cost management.

  Aspect 

5.3. eConomiC performanCe

A solid financial foundation as well as the past years' good profit-

ability make AMAG 

 �  a growth and development partner for numerous customers 

from various sectors, 

 �  a reliable employer, and consequently a flagship company 

within the region, and

 � an attractive investment for shareholders.

A total of around EUR 835 million is being invested in the 2012 

to 2018 period as a result of the expansion project at the Group 

headquarters, of which a total of EUR 520 million is flowing into 

the two site expansion projects. 

AMAG Group capital expenditures in the 2015 reporting year 

amounted to EUR 84.1 million (2014: EUR 130.8 million). Of 

the total investment volume, an amount of EUR 8.6 million was 

attributable to the large-scale "AMAG 2014" project, and EUR 

32.6 million to the new "AMAG 2020" large-scale project, for 

which the cold rolling mill, heat treatment plants and finishing 

plants have already been ordered.

group investments
in eur million
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 The effects of the expansion projects include: 

 �  boosting production capacity: Since 1995, shipment 

volumes of rolled products have been increased to currently 

175,500 tonnes, thereby almost trebling over this period. 

The current expansion project entails a further significant 

expansion to over 300,000 tonnes, thereby continuing 

on the successful growth track in an expanding market.  
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 �  new product dimensions: With our new production 

plants (hot rolling mill, plate production, cold rolling mill, fin-

ishing plants, rolling slab casthouse), we are expanding the 

product portfolio toward larger dimensions. The maximum 

width of rolled products will amount to 2,300 mm in the 

future. The maximum gauge will be 152 mm. 

 �  productivity: Additional productivity gains will be achieved 

through larger product format and a high degree of automa-

tion. 

 �  employment: A total of around 450 new jobs will be cre-

ated as a result of the expansion project.

soCial reCognition

AMAG's business and social achievements have also been rec-

ognised in the media. Business and social awards, such as the 

Pegasus Award (Upper Austria Business Award) and the Corona 

Award (Upper Austria Social Responsibility Award), have empha-

sised the dynamic development, strong growth at the Ranshofen 

site, and the related employment impulse.

  Objective | Economic Performance 

 � Significant boosting of production at Ranshofen site. 

 

  Aspect  
 

5.4. flagship Company 

Aluminium has been produced at the Ranshofen site for more 

than 75 years, with this metal thereby playing a major role in the 

development of the region. Along with the successful develop-

ment of AMAG to become an internationally recognised specialty 

supplier, numerous internationally operating companies have 

emerged from AMAG, for example. An "aluminium cluster" has 

arisen in Ranshofen as a consequence. With more than 1,600 

employees at the Ranshofen site, AMAG is the largest operation 

and functions as a driver of growth, employment, innovation and 

internationalisation. 

Ongoing investments generate an important economic impulse 

in the region. AMAG awarded orders worth EUR 257 million in 

Upper Austria in the 2013 to 2015 period, for example, including 

EUR 157 million in the Innviertel region.
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As a result of this high proportion of orders awarded locally 

(plants, construction, infrastructure, electrical engineering etc), 

and the prominent presence of suppliers' personnel at the site 

(accommodation, gastronomy, commerce), companies within the 

region and the Austrian federal state of Upper Austria benefit to a 

significant extent from AMAG's growth path. Along with the new 

jobs, an estimated 300 jobs were secured in Upper Austria as a 

result of these orders. (g4-eC9)

netWorKing

In order to continue operating successfully as a flagship opera-

tion in the future, AMAG is addressing itself long-term to the 

following network topics:

 �  within the region: in line with the growth path, demand 

is rising at the site for local and international specialist 

personnel. Of the managers who have been appointed, 

around 90 % have been recruited in Austria. In order to 

be attractive as an employer to this group of individuals, 

suitable activities are required in the region, among other 

measures. Constant dialogue and participation in regional 

initiatives in the areas of education, culture, sports and 

social activities occurs to this end. (g4-eC6)

 �  with educational and research institutions: Excel-

lently trained up-and-coming young staff are required in 

order to maintain the company's competitiveness and 

leading position as a flagship company. To this end, AMAG 

is working with educational institutions in the region, in 

Upper Austria, and at sector-relevant university locations 

both in and outside Austria. Project-related collaboration 

with Light Metals Technologies Ranshofen and AMAG's 
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participation at the Ranshofen Light Metals Days should 

be mentioned in this context. The event's main focus is to 

intensify cooperation between science and industry.

  Objective | Flagship company 

 � Analysis of regional value creation effects. 

  Aspect 

5.5. ComplianCe

For AMAG, responsible conduct is not restricted to the afore-

mentioned business topics, but also extends to an important 

moral and ethical dimension. As a consequence, we are com-

mitted to adhering to the Austrian Corporate Governance Code, 

and thereby to responsible corporate governance and control 

systems designed to deliver sustainable value creation.

It goes without saying for us that we comply with all relevant 

laws, voluntary self commitments and internal regulations, and 

act in accordance with ethical principles. Our cardinal priority 

is to maintain and foster fair competition. Related regulations 

are contained in the AMAG anti-corruption, anti-trust and issuer 

compliance guidelines. 

The aim of the anti-corruption and anti-trust guidelines is to help 

staff act legally and morally impeccably in all business trans-

actions. The issuer compliance guidelines contain detailed 

regulations to prevent the abuse of insider information based 

on relevant legislation (Austrian Stock Exchange Act, Austrian 

Regulation on Compliance for Issuers, Austrian Financial Market 

Authority circulars). 

In order to raise staff awareness, employees in confidentiality 

areas undergo mandatory training annually on handling this 

type of information as part of the issuer compliance system. 

Pursuant to the Austrian Stock Exchange Act and the Austrian 

Regulation on Compliance for Issuers, the dealings of Manage-

ment and Supervisory board members in financial instruments 

of AMAG Austria Metall AG ("directors' dealings") are published 

on AMAG's website and the website of the Austrian Financial 

Market Authority (FMA).

The following training and information measures were set for indi-

viduals in confidentiality areas at AMAG in the 2015 reporting year:

 �   Issuer compliance training for 21 staff at sales branches, six 

commercial representatives, two Management Board mem-

bers, one member of the management team, as well as to 

further staff at the Ranshofen site.

 �  Compliance information conversations with seven managing 

directors and the Management Board.

 �  Compliance training for 125 insiders at the Ranshofen site as 

part of minimum one-hour training events.

Organisational responsibility for the compliance topic was 

restructured in the year under review. It is now structured as 

follows:

area department responsible

Issuer compliance Investor Relations

Anti-trust law Legal

Anti-corruption Legal

Code of conduct Strategy & Communication

Guidelines Strategy & Communication

Risk management Management systems

The heads of the departments listed above work together within 

a compliance network on the ongoing updating of the compliance 

system, reporting on their work to the plenary Management Board 

at regular intervals. Ongoing audit checks and an internal control 

system secure the compliance system.

The compliance hotline functions as a central point of contact for 

employees and business partners to alert the Group to potential 

cases of corruption. AMAG staff are called upon to immediately 

notify cases where a suspicion exists that a compliance breach 

has occurred. No compliance infringements were reported in 

either the 2015 report year, or in the two previous years.

AMAG was not involved in any legal proceedings regarding anti-

competitive behaviour, or violations of anti-trust and monopoly 

legislation, in the reporting period. (g4-so7, g4-so8)

  Objective | Compliance 

 �  Further development of established compliance system 

(training, controls).



6. Solid customer relationships

The strategic approach of this area of activities is to 
maintain long-term, partnership-based and fair relation-
ships with customers, and to acquire new customers. 
We achieve this chiefly by top product quality and inno-
vations, and maximum customer satisfaction.

A high level of innovative capacity is expected of a 
premium manufacturer like AMAG. Our customers are 
benefiting constantly from new product solutions." 

Material aspects:

       Innovation and product management 

       Customer satisfaction (g4-pr5)

       Customer health and safety (g4-pr2)

COO HELMUT KAUFMANN
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6. Solid customer relationships

6.1. management approaCh

Long-term and partnership-based relationships with our cus-

tomers form an essential foundation of our business success. 

This foundation reflects a focus on quality, reliability and inno-

vation. Long-term contracts, joint development projects and 

intensive customer service secure our relationships with major 

customers.

With our investment program, we aim to be an attractive growth 

and development partner for our customers in various sectors. 

All of our companies have set up quality management systems 

that serve the continuous review and improvement of customer 

satisfaction. 

For example, we are ISO 16949 certified in the automotive 

management systems area, AS9100 certified for the aerospace 

industry, and ISO 9001 certified for general quality management. 

Management of customer relationship is anchored at all levels of 

the organisation.  

Sales are managed from the Group’s headquarters, supported 

by sales offices in China, Germany, France, the United Kingdom, 

Italy, Korea, the Netherlands, Singapore, Spain, Taiwan, the 

Czech Republic, Turkey, the USA, and by companies in Brazil, 

Bulgaria, China, India, Israel, Italy, Mexico, Poland, Sweden, 

Switzerland and Taiwan.

A representative office was added in Brazil in 2014, and sales 

subsidiary AMAG Rolling Iberia S.L. was founded in Barcelona in 

October 2015. Further offices have also been opened in Korea 

and China due to the growing importance of the Asian market 

and the opportunities arising as a consequence. 

Joint research and development work with key customers form 

a further essential element of solid customer relationships. The 

Corporate Technology specialist area is responsible for these 

types of projects. 

The core tasks of this specialist area include developing and 

implementing the R&D strategy, the new and further develop-

ment of products and processes, and application-oriented 

materials development. 

The accredited testing centre with its departments consisting of 

metallography/physics, surface technology, chemical analysis/

environment, and materials inspection, delivers not only the test 

results required for certification purposes, but also the necessary 

data for assessing R&D test results. 

AMAG's research and development activities are oriented to 

ongoing improvement of production processes in terms of 

quality, process security and economic efficiency. A further focus 

lies on product development, which the company advances in 

constant interplay with market and customers, and is intended 

to ensure the greatest possible customer satisfaction.

AMAG's integrated site with foundries and rolling mill, and its 

geographic proximity to the strong industrial regions of Southern 

Germany and Austria, make technological further development 

and intensive customer service easier. 

6.2. Challenges

In times of growing demand for quality products, we can fully 

match our customers' rising requirements through state-of-the-

art rolling technology and our employees' expertise. 

We will intensify customer relationships through greater pres-

ence, and always respond flexibly to customer requirements in 

the fastest possible time with innovative and tailored aluminium 

products. Sustainable products that help our customers reduce 

their CO2 emissions and enhance their corporate profitability rep-

resent a key factor to achieve this. 

AMAG COO Dr. Helmut Kaufmann and Dr. Peter Schwab, Member of the 
Management Board of voestalpine AG, with the Upper Austria's Award for 
Innovation 2015 (Picture credit: State of Upper Austria/Schauer)
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  Aspect 

6.3. innovation and  
produCt management

Innovative products and optimised production processes com-

prise a key success factor at AMAG. The Chief Operating Officer 

(COO) is responsible for the Corporate Technology specialist 

area, underscoring the high priority that innovation and product 

management enjoy within the company. In order to boost the 

efficiency of its R&D activities, AMAG has set up a Science and 

Technology Advisory Board. 

The board consists of six university professors whose expertise 

covers all of AMAG's production areas. The board was expanded 

to include the holder of the aluminium materials technology profes-

sorship established by the University of Leoben and AMAG, and it 

has been strengthened thematically in the metallurgical area.

Cooperation with universities and non-university research institu-

tions makes an important contribution to innovative strength at 

AMAG. Principal examples include current cooperation ventures 

with the University of Leoben, Vienna University of Technology, 

Graz University of Technology, ETH Zürich, Friedrich Alexander 

University Erlangen Nuremberg, the Austrian Institute of Tech-

nology Mobility Department, and Light Metals Technologies 

Ranshofen. Global cooperation ventures in the area of testing 

technology have also been set up, and are utilised consistently. 

The Group's participation in committees and working groups 

such as the European Aluminium Association (EAA) and various 

standardisation bodies forms a further important aspect of R&D 

work. AMAG is also significantly involved, together with leading 

representatives from the Austrian business world, as a founding 

member in the Austrian initiative "A2LT-Austrian with Advanced 

Lightweight Technology". This initiative has set itself the goal of 

strengthening and further developing lightweight construction 

methods. 

Our employees' know-how, skills and creative potential are 

equally valuable for AMAG. Every year, an external jury presents 

an award for the best order-related innovation projects as part of 

an in-house innovation prize. A special award for the best scien-

tific paper ("Best Paper Award") is also bestowed. The innovation 

prize is awarded in two categories:

 �  product: Projects that significantly improve customers' 

product properties or processing characteristics, or that 

have created a new special product.

 �  process: Projects that have demonstrably resulted in more 

economic and/or more ecological manufacturing processes, 

have saved production steps, and were capacity enhancing, 

or that significantly stabilised the production process and 

demonstrably improved quality as a consequence.

Awards were given in 2015 in the process area for a process opti-

misation project for automotive grades, and in the product area 

for the qualification of a special aircraft alloy to improve product 

properties. In order to expand our position in our growth markets, 

we focus on collaboration with key customers from technologically 

demanding sectors with high innovation potential (e.g. automotive, 

aerospace). Innovations consequently comprise one of the most 

important pillars of our business success, especially when it comes 

to tackling greater sustainability challenges. External confirma-

tion of this arrived when AMAG received the "Regional Innovation 

Award" from the federal state of Upper Austria for the particularly 

innovative aluminium specialty alloy AMAG TopForm® UHS, which 

was utilised for the first time in the series production of a German 

premium manufacturer's car in crash-exposed components.

r&d in figures

With continuously high levels of R&D activity, we pursue the goal of 

further bolstering our innovative strength. Research and develop-

ment expenditures amounted to EUR 11.5 million in 2015, up 19.3 %  

compared with the previous year. (2014: EUR 9.6 million). A total 

of around 82 individuals (full-time equivalents) were engaged with 

R&D and innovation tasks in 2015. 

amag group research and development
expenditure in eur million
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Most of the research & development expenditure in 2015 was 

attributable to the Rolling Division, which significantly strength-

ened development activities required to supply to the aerospace 
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and automotive industries. Above-average growth in demand for 

aluminium in the transportation sector forms the reason for R&D 

activities in the transport area. Lightweight construction with 

aluminium is a highly efficient method of reducing weight and 

therefore cutting the energy consumption and CO2 emissions of 

cars as well as commercial and railed vehicles. Equally, mostly 

together with customers, the company pushed ahead con-

sistently with developing wrought and cast alloys with a high 

recycling component. 
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Source: CRU Aluminium Market Outlook, October 2015

foCus researCh areas

AMAG's research strategy aims to provide the company with 

long-term security through profitable and sustainable growth. 

Consequently, expanding the portfolio of special products plays 

a role in this context that is as important as securing the long-

term raw materials base (primary aluminium, recycling). Recycling 

involves a greater focus on handling contaminated scrap, 

sampling, and the best possible sorting, as well as on the "alloy-

to-alloy recycling" topic. Innovative materials and processes 

are developed within these focus areas, enhancing flexibility in 

responding to customer requirements. Our uniquely high propor-

tion of special products on a sector comparison (2015: 57.5 %) 

is being expanded further over the coming years as a result of 

the plant expansion project at the Ranshofen site, with synergy 

effects being exploited from this fully integrated location. 

With these new plants, AMAG is developing into a full-range sup-

plier of special products in the areas of automotive, aerospace, 

sports articles, electronics and packaging.

rolling division: unique high proportion
of special products 
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Along with the ongoing multi-year projects, a greater focus was 

placed on the following research topics in 2015:

 �  Enhancing value creation through input material optimi-

sation, starting with improved sorting of input scrap (e.g. 

through detailed organics analysis), and maximum-precision 

materials separation (alloy-to-alloy recycling) also for con-

taminated scrap, and to reduce auxiliary materials.

 �  Improving formability and ductility of foundry and brought 

alloys through improved understanding of materials.

 �  New special products by means of coordinated alloy and 

process development.

 �  Optimising processes in terms of energy and materials con-

sumption, as well as productivity enhancement. 

 �  Qualification of new products with larger dimensions from 

the new hot rolling mill.

  Objective | Innovation and product management 

 �  Developing special products to address future customer 

requirements.

  Aspect 

6.4. Customer satisfaCtion 

Customer satisfaction forms the central criterion of our business 

and growth strategy. We have the clear goal of being an attrac-

tive growth and development partner for our customers. We 

focus mainly on dialogue in this context, in order to quickly adapt 

our products and our service to match our customers' needs. 

We positioned our customer relations management system on 

a new basis in the reporting period. Along with redefining the 
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CRM process, a modern IT system was acquired. We aim to 

work even more systematically and quickly on our customers' 

key topics as a consequence. It is pleasing that the foundation 

stone for this repositioning was laid as the result of a project 

forming part of our Young Talent Program.

In order to measure customer satisfaction, we launched the 

Net Promoter Score (NPS) as a uniform standard in 2015, and 

conducted the first surveys on this basis. This internationally rec-

ognised methodology measures on a scale of zero to ten the 

extent to which our customers would recommend us to others. 

The NPS is derived as the difference between the so-called pro-

moters and detractors as a percentage. 

Each sales team analyses the customer responses, and in 

contact with the customer derives measures to improve cus-

tomer service quickly and effectively. We utilise the results to 

strengthen our customer orientation, and together with our 

customers develop specific improvement measures in terms of 

product quality, supply performance, technical support, innova-

tive strength, sustainability and meeting customer concerns. We 

feel that it confirms us in our drive for greater customer satisfac-

tion, and we aim to expand our performance on markets where 

we have not yet reached a lead position. (g4-pr5)

To take our customers' wishes into account, we make recourse 

not only to direct dialogue with customers, but also to discussions 

with stakeholders at trade fairs and events. With our customer 

and market magazine, "AluReport", which is usually published 

three times a year, we also provide constant information for our 

customers about product innovations and development projects 

from the AMAG house. Specifically, we were represented by 

experts from our sales and technology areas at the following 

trade fairs during the reporting period:

 � Big 5 & Middle East Concrete 2015, Dubai 

 � IDEF 2015, Istanbul

 � Aluminium China & Industrial Materials 2015, Shanghai

 � S.I.A.E International Paris Air Show 2015

 � Architect@Work, London

 �  21st Aluminium Window Door Facade Expo 2015, Guang-

zhou, China

Important trade fair events for us in 2016 include:

 �  EUROGUSS 2016 – International specialist trade fair for 

pressure casting, Nuremberg

 � Automotive Interiors Expo 2016, Stuttgart

 � ALUMINIUM 2016, Düsseldorf

A further important component of cultivating relationships with 

our clients are visits to our plant in Ranshofen, where we can 

deliver very immediate reports on the progress of our expansion.

Boosting production capacity by 50 % to 225,000 tonnes per 

year in the first expansion step, and subsequently to 300,000 

tonnes, we are a growth partner of first choice, as we cover 

growing demand for special products with high quality and reli-

able deliveries. AMAG already today belongs to the exclusive 

club of aluminium manufacturers that supply special sheets not 

only for automobile bodies (bodywork and structural compo-

nents) but also for passenger aircraft. With the plant expansion, 

this leading technological position is being extended further, 

and innovative capability is being secured. Along with product 

quality, delivery reliability and flexibility are becoming increas-

ingly important. Here, too, we have the right responses to future 

requirements with our expanded plant park and additional pro-

duction capacities.

  Objective | Customer satisfaction 

 �  Raising customer satisfaction thanks to continuous improve-

ment of product and service quality and reliable delivery.

  Aspect 

6.5. Customer health and safety 

Life on Earth has developed within an environment that includes 

a lot of aluminium. After oxygen and silicon, aluminium is the 

third most common element in the Earth's crust, and the most 

common metal. We encounter this light metal in many connec-

tions: in the form of most rock types, parts of natural air dust 

particles, and clayey ground. Increasingly critical questions 

are nevertheless being raised about the health effects of alu-

minium and its compounds. Public debate generally refers to 

"aluminium", although a distinction has to be made between alu-

minium metal and aluminium compounds (compounds of other 

elements with aluminium in ionic form). 

Metallic aluminium, as produced by AMAG, is deployed in the 

most varied industries, such as the automotive, construction, 

and electrical sectors, as well as in cosmetics, pharmaceuticals 

and food packaging. In other words, aluminium makes a sig-

nificant contribution to satisfying basic needs such as mobility, 
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accommodation, nutrition and medical supplies, in an expedient 

and environmentally compatible manner.

In the debate on the topic of aluminium and related health 

aspects, we would like to draw readers' attention to the following 

information sources about aluminium and health:

 �  The European Aluminium Association (EAA) has pub-

lished a series of fact sheets on the topic of aluminium 

in health, which are available for download (status as of 

February 15, 2016) 4)

 �  The German Federal Institute for Risk Assessment (BfR) pub-

lished a paper in 2014 with questions and answers about 

aluminium in foods and consumer-related products, which 

is available at the following link (status as of February 15, 

2016) 5)

We organise numerous plant tours within AMAG especially for 

pupils and students. Such tours provide the opportunity for dis-

cussions about aluminium as a material, and about how it is 

produced and used.

Customer safety

AMAG is a provider of high-quality special products, and is also 

perceived as such by customers, according to recent surveys. 

Complete satisfaction of all customer requirements is the cen-

tral characteristic qualifying a manufacturer of aluminium special 

products as a premium provider. This requires reliable produc-

tion at best quality, and pronounced innovative capabilities. 

The industries that AMAG supplies, especially the transporta-

tion industry, demand top product quality. This includes high 

tensile and lightweight materials optimally coordinated to crash 

management requirements, such as the special aluminium alloy 

AMAG TopForm® UHS (Ultra High Strength), which is optimally 

suitable as a replacement for conventional materials, such as for 

high tensile side impact bars with excellent crash characteristics 

in doors. It combines low weight, durability, energy absorption 

and excellent formability, as well as recyclability. 

This is possible through many years of know-how as a supplier 

to highly demanding sectors, such as the aerospace industry, 

and close collaboration with leading automotive manufacturers. 

Complying with the highest product safety standards is conse-

quently of cardinal importance. No incidents were reported in 

2015 where regulations and voluntary codes of conduct relating 

to the effects of our products on health and safety were not 

complied with. (g4-pr2)

  Objective | Customer health and safety 

 � Comprehensive product quality control.

4)   www.european-aluminium.eu/health-fact-sheets/
5)  www.bfr.bund.de/cm/343/fragen-und-antworten-zu-aluminium-in-lebensmitteln-und-verbrauchernahen-produkten.pdf



7. Honest employee relations

The area of activities includes the systematic training 
and further development of employees, as well as mea-
sures and programs for occupational health & safety, 
and the recruitment of new employees. An open and 
appreciative corporate culture forms the basis for this.

Our employees' commitment and expertise make a 
significant contri bution to the company's success." 

Material aspects:

       Employment (g4-10, g4-11, g4–la1, g4-la4,

        g4-hr3)

       Qualifications (g4-la9,g4-la11)

       Occupational health & safety (g4-la5)

CEO HELMUT WIESER
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7. Honest employee relations

7.1. management approaCh

Our employees' performance, wealth of ideas and expertise form 

a central element of our corporate success. 

We foster our employees consistently through personal and pro-

fessional development, enabling them to unfold their very varied 

potentials long-term. We pursue the strategy here of recruiting 

and retaining the best employees for the company. 

A higher number of employees is connected with the capacity 

expansion at our Ranshofen site. Personnel strategy sets the 

following focus areas accordingly: 

 �  Further developing the expertise and competences of the 

company's own employees 

 �  Qualifying new employees and deploying them in a manner 

that enables them to create value 

Instruments in this area of activity include: 

 � Integrated management system 

 � Database to record suggested improvements (CIP)

 � Security database

 � "COMPETENCE" – qualification management system

Typical measures include:

 �  Annual consultations with employees about targets and 

development

 � The bonus system 

 � The "Consistently safe" program 

 � Promoting up-and-coming talent ("Young Talents")

7.2. Challenges

We aim to achieve sustainable success and grow profitably as a 

result of our top management team's performance. To this end, 

we enable our employees to participate in the company's suc-

cess and profitability. With a clear commitment to the company's 

location and demanding growth targets, we are creating a further 

250 new jobs medium-term.

This generates the following requirements for AMAG: 

 �  Recruiting and qualifying employees taking demographic 

trends into account.

 �  Creating performance-promoting working conditions.

 �  Promoting creativity and responsibility in the context of soci-

ety's increasing individualisation.

  Aspect 

7.3. employment

With more than 1,600 employees at its Ranshofen site, AMAG is 

an important employer in the Austrian aluminium industry. AMAG's 

positive business development and growth is also reflected in the 

number of individuals that it employs. The number of employees 

at the Ranshofen location grew by 5 % in 2015, standing at 1,605 

employees at the year-end, including 201 women (13 %) and 

1,404 men (87 %). 

number of employees at ranshofen site 
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Apprentices numbered 79. Around 87 % of the employees are 

resident in Austria, and 13 % in Germany. The corporate gov-

ernance report in the AMAG Annual Report 2015 provides a 

summary of the composition of the Management and Supervi-

sory boards. 

Of the employees on the December 31, 2015 reporting date, 

93 % were full-time, and 7 % part-time. The company also 

employed 22 leasing staff, and three individuals through con-

tracts for work and services. The number of employees is not 

subject to any seasonal fluctuations. All employees are covered 

by collective bargaining agreements, and all have permanent 

employment contracts. (g4-10, g4-11) 

The Group's focus on industrial operations means that 64 % 

of staff are classified as blue-collar workers, 31 % as salaried 

employees and 5 % as apprentices at the Ranshofen site. 
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Apprentices

Salaried 
employees Blue-collar 

workers

employees by employment type
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The low employee turnover rate 6) of 1.6 % and an average time 

of 12 years spent in employment at the company, reflects the 

extent to which employees value the corporate culture and 

development possibilities. 
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The number of newly employed individuals amounted to 162 in 

2015, including 147 men and 15 women. (g4-la1)

newly hired employees at ranshofen by age group 
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We cultivate open communication within the company, and offer 

our employees numerous social services such as: 

 � Subsidies to eat in the company canteen,

 �  Healthcare and pension measures (contributions to the pen-

sion fund from the third year of service),

 � Flexible working time models

 �  and part-time working models for parents and for individuals 

approaching retirement age.

It goes without saying for us to offer our employees adequate job 

opportunities after maternity/paternity leave, or periods of part-

time working for maternity/paternity reasons. 

Along with a collectively bargained wage increase of 1.5 %, 

the annual collective bargaining rounds between employer and 

employee representatives in 2015 also included agreeing a lei-

sure time option. 

Employees can opt between an actual wage increase or more 

leisure time. The additional leisure time entitlement can be used 

to reduce working hours.

With regard to the minimum disclosure periods for organisa-

tional changes, AMAG complies with all applicable Austrian 

laws and orders, and with the provisions of the collective 

agreement for the iron and metalworking industry. No signifi-

cant changes occurred during the reporting period that had a 

material impact on the Group's employees, and required dis-

closure. (g4-la4)

performanCe and  
profit partiCipation

Fair pay and participation in success and profitability form 

important foundations for employee motivation and willing-

ness to perform. The compensation scheme consists of two 

main elements that enable the workforce to participate in the 

company's success and profitability: 

 �  Basic pay in the form of competitive monthly remuneration

 � Performance-based compensation components

The management bonus scheme includes performance-based 

salary components. It is composed of monetary targets for the 

individual business units, individual performance contributions, 

and an occupational safety target that was set for the first time 

in 2015. 

Employees also participate directly in the company and benefit 

from dividend payments to AMAG Employees' Private Foun-

6)   The employee turnover rate shows the percentage of employees who leave the company of their own accord per year.
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dation, a core shareholder in AMAG. The AMAG Employees' 

Private Foundation holds 3.9 million shares in AMAG, equivalent 

to an 11.1 % interest.

personnel reCruitment

Appointments are made to job vacancies while taking long-term 

prospects into account. Job vacancies are first offered in-house 

before being advertised externally. A precisely defined job profile 

is prepared before any job is advertised. This approach offers 

employees the opportunity to develop further within the company 

on the basis of their qualifications. As a flagship company within 

the region, we expand the catchment area for hiring employees 

by using Austrian job portals, as well as portals in Germany. We 

also attend careers fairs in Leoben, Linz, Erlangen, Munich and 

Freiberg to recruit young talents. The Group also comes into 

contact with students by organising information evenings. 

AMAG focuses on strategic university cooperation ventures with 

the University of Leoben, Graz University of Technology, RWTH 

Aachen, Friedrich Alexander University Erlangen Nuremberg, 

the TU Bergakademie Freiberg, the University of Applied Sci-

ences Upper Austria, and Vienna University of Technology, in 

order to provide additional teaching and research in technical 

and specialist areas of relevance for AMAG on a basis that bears 

a close relationship with operational practice, and to benefit 

from the latest research results. Opportunities for cooperation 

are highly varied. These partnerships assume a variety of forms, 

from offering bachelor, master and doctoral theses, to providing 

students with the chance to complete project-based internships. 

Additionally, AMAG invites university professors to hold lectures 

at the company, and Group managers give talks at higher educa-

tion institutions.

number of interns at ranshofen site 

160

140

120

100
80

60

40
20

0

MenWomen

Pupils Students Total

63

32

19

32

146

With activities such as the SAP project (SAP = software to 

handle all of a company's business processes) of the Braunau 

Commercial Academy, we offer pupils the opportunity to gain 

an insight into the working world, and be actively involved in 

corporate processes. 

The main topic of the project of the six-member SAP team from the Brau-
nau Commercial Academy was complaints processing, and entering shelf 
life data in the SAP system.

equal opportunities 

AMAG is committed to equal opportunities, and rejects any 

type of discrimination, especially on the basis of age, gender, 

skin colour, sexual orientation, origin, religion or handicap. We 

align ourselves with the UN Charter in this context, as well as 

with the European Convention on Human Rights. All employees 

have the opportunity at all times to report a suspicion of 

unequal treatment to the compliance manager, or through a 

compliance line. No related complaints were submitted in the 

2015 reporting year. (g4-hr3) 

We aim to contribute to increasing the proportion of women 

employed within the company. One example of our commitment 

in this context includes our involvement over several years in the 

"Girls' Day" – an Austrian initiative that aims to awaken young 

women's interest in pursuing technical professions. A high 

degree of working time flexibility and a large number of part-time 

working models also make it easier to combine work and family. 

An example of supporting individuals with immigrant back-

grounds is our participation in the "Start" scholarship, which 

enables committed young people from immigrant backgrounds 

to acquire university entry qualifications. In the 2015 reporting 

year, AMAG employed 62 individuals under the scope of the 

Austrian Disabled Persons Employment Act.
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  Objectives | Employment 

 � Creating new jobs as part of the plant expansion project.

 � Strengthening employer branding. 

  Aspect 

7.4. qualifiCations 

With "COMPETENCE", AMAG has implemented a company-

wide, IT-supported qualification management system that logs 

employees' training levels and requirements, and reports them 

in line with demand. We thereby ensure systematic planning of 

training measures, particularly also complying with the need to 

provide evidence of qualification measures to our customers. 

The AMAG training program comprises:

 �  Strategic training (management training, personality training, 

public speaking/negotiating)

 � Language courses, IT courses

 � Production and product training 

 �  CIP training focusing on quality, the environment, energy, 

and occupational safety

 � Academies (apprentice and master academy) 

A further important personnel development instrument is the 

annual consultation between employee and manager to discuss 

targets and development, which reviews the past year, sets tar-

gets for cooperation and training & further development in the 

coming year, and serves to assess technical and professional 

performance. Recognition and appreciation of good work also 

play a role in this context. Participation stands at 100 %. (g4-

la11) AMAG employees completed a total of 52,974 training 

hours in 2015 (+4 % compared with the previous year). The 

average number of hours spent on training and further develop-

ment amounted to 8.5 hours in the case of blue-collar workers 

and to 20 hours in the case of salaried employees. (g4-la9) 
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Continuous improvement proCess

AMAG's special strength lies in its employees' creative poten-

tial and commitment. We offer our employees a broad range of 

qualification measures in order to expand this strength. We are 

working constantly on our competitiveness through continuously 

establishing expertise. With our exemplary Continuous Improve-

ment Process (CIP), we support this development, and give our 

employees the opportunity to play an active role in helping to 

structure working processes, assume responsibility, and thereby 

identify with the company. 

If our employees' suggested improvements are implemented 

successfully, they receive bonuses that are based on the pro-

posals' net benefit. We thereby actively promote a culture of 

change and constant improvement. Along with the launch of the 

Continuous Improvement Process in the new hot rolling mill, an 

important focus in 2015 remained on the total plant efficiency 

topic. In particular, work was conducted at focus workshops on 

enhancing plant availability and on improving working processes. 

Further CIP focal points in 2015: 

 � Quality 

 � Occupational safety

 � Energy, environment, resources

 � Process optimisations with customers

A total of 10,331 suggestions were submitted in 2015, com-

pared with 10,767 in the previous year. This is equivalent to an 

average of 7.2 suggestions per participating employee (2014: 

7.4 suggestions).

number of suggestions as part of the Cip
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training for young teChniCians

The training of apprentices enjoys a high priority within the com-

pany. AMAG has been training apprentices for more than 65 

years. Over this period, an estimated more than 2,000 young 

people have been prepared for their professional lives. As of 

December 2015, a total of 79 AMAG apprentices were being 

trained for varying vocations, including 69 industrial apprentices 

and 10 commercial apprentices. 

10 exciting apprenticeships were offered:

 � Office clerk

 � Chemistry lab technician

 � Electrical engineer

 � Installation and building technician 

 � Mechatronics engineer 

 � Metals technician – mechanical engineering

 � Metals technician – welding technology

 � Metals technician – machining technology

 � Production technician

 � Materials technician

AMAG offers young people applications-based training in high-

tech workshops in collaboration with the Braunau Training 

Centre, a partner organisation. Apprentices complete theoretical 

and practical training in the shops at the centre and at AMAG, 

and a special emphasis is also placed on promoting social skills. 

Experience-oriented learning programs cover important topics 

such as communication and conflict management, target-

oriented thinking and motivation, teamwork and responsible 

behaviour within an operational context. Along with classical 

apprenticeships, young people who are embarking on their 

careers also have the opportunity to take apprenticeships that 

include the possibility of acquiring university entry qualifications. 

This scheme grants additional free working days to prepare for 

exams, and a bonus for passing exams. 

Besides statutory apprenticeship compensation, as a special 

incentive AMAG also offers performance-based bonuses for 

successfully completing vocational school and apprenticeship 

exams. An entitlement to dividends as part of the employee 

participation scheme also exists. An apprenticeship information 

day was held for the first time at AMAG in 2015, which enabled 

interested young people to find out about taking apprenticeships 

at AMAG. Almost 200 visitors (young people and their parents) 

were able to discuss apprenticeships at AMAG with apprentice-

ship trainers and existing apprentices. 

further development in management

We provide up-and-coming young managers with excellent 

training with a further development tool based on business 

management and communication. The "Young Talents" pro-

gram that was launched in 2014 was continued in the context of 

orderly successor planning and the need for highly qualified staff 

connected with the plant expansion. This initiative offers up-

Fostering up-and-coming talent 
at a glance

Program target group timeframe Description

HTL Summer School Pupils           1x annually           Recruiting instrument

University fairs Students ongoing Recruiting instrument

Girls' Day Pupils 1x annually First insight into AMAG

Apprenticeship fairs Pupils 3x annually Recruiting instrument

Talks about apprenticeships at AMAG Pupils ongoing Recruiting instrument

Business school training Pupils 1x annually Recruiting instrument

Plant tours Schools approx. 20x annually First insight into AMAG

Lange Nacht der Forschung ("Long Night of Research") Families Every 2 years Social commitment, recruiting

Young Scientists Pupils 1x annually Recruiting instrument

START scholarship Pupils 1x annually Social commitment, recruiting

YOUNG Talents High Potentials Every 3 years Fostering up-and-coming talent
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and-coming young managers a well-founded training program 

to prepare them for their future management tasks. The program 

was rounded out by practical project work, and fireside evenings 

offering the opportunity to converse with business experts. In 

2015, a total of 12 individuals with high potential completed their 

12-month training. It should be noted in this context that senior 

managers, including Management Board members, took over 

the mentoring of the participants. The company plans to repeat 

this program in a three-year cycle.

  Objective | Qualifications 

 � Developing a AMAG academy for blue-collar workers.

  Aspect 

7.5. oCCupational  
health and safety 

AMAG supports its own employees' health potentials, and 

ensures the highest safety standards in its production facilities. 

Along with statutory regulations, examples of specific measures 

in this context include works agreements, guidelines and safety 

instructions. 

The occupational safety topic comprises a fixed element in the 

integrated management system, and is Occupational Health 

and Safety Assessment System (OHSAS) 18001 certified. The 

OHSAS system evaluates the company's occupational health & 

safety scheme above and beyond statutory regulations. 

Around 20 % of all staff are represented in formal joint man-

agement-worker health and safety committees, in various roles 

including occupational health and safety representative, safety 

expert, safety officer and first-aider. 

The Safety Committee, which is chaired by the Management 

Board, monitors key occupational health and safety issues 

such as the effectiveness and legal compliance of health and 

safety systems on the basis of specific performance indicators. 

Analysis is based on a comprehensive database which contains 

details of all incidents, defines related corrective measures and 

tracks their implementation. This system is supplemented by 

regular safety audits. (g4-la5) 

With its "Consistently safe" campaign, AMAG is pursuing the 

goal of zero accidents. Extensive security instructions and 

training measures, safety audits, and workshops as part of the 

Continuous Improvement Process (CIP) serve target-attainment. 

The Safety Certificate for Contractors (SCC) is implemented for 

operational managers of smaller suppliers that regularly work for 

AMAG. Larger suppliers normally already have such certifica-

tion. Moreover, electronic training entailing knowledge testing is 

mandatory for third-party firms.

A new safety indicator, the so-called TRIFR (Total Recordable 

Injury Frequency Rate), was introduced at AMAG at the start of 

2015. This meaningful and internationally comparable figure shows 

lost time injuries (LTI) plus events entailing medical treatment per 

200,000 working hours. The AMAG TRIFR stood at 2.2 in 2015. A 

significant achievement in the 2015 reporting year was the suc-

cessful OHSAS 18001 recertification as an integral component 

of occupational safety management. 

A weekly occupational safety report was also introduced in 

order to raise awareness in the occupational safety area. In 

order to minimise risks, safety workshops and incident analyses 

are conducted, along with related remedying of causes. 

Security-relevant measures included introducing new, high-

quality safety helmets (EN 397 compliant) as part of the 

"Consistently safe" program, and the deployment and introduc-

tion of improved protective goggles and safety knives. 

A further measure comprises the installation of a lockout/tagout 

system that entails switching off plants' energy sources during 

maintenance work and repairs, thereby offering protection 

against the unintended starting of plant and machinery. 

Crisis management

AMAG operates an extensive crisis management system through 

which the following aspects are to be secured in a crisis:

 �  Correct sequence of alarm chains and communication paths 

in a crisis.

 �  Prompt, transparent and appropriate (media) reporting and 

information for employees and the population concerning 

the causes, effects and consequences of an event. 

 �  Maintaining and restoring the most important operating pro-

cesses.
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The "Crisis management and communication" guidelines set out 

the responsibilities of the crisis team, and serve as a guide to 

processing and documenting crisis incidents, as well as com-

munication with internal and external target groups. The crisis 

management handbook with areas of responsibility, tasks and 

comprehensive checklists forms the central document for crisis 

management work. 

The first comprehensive emergency incident test on the factory 

premises was held in 2015 in order to check alarm chains and 

communication paths in a crisis incident, involving the crisis 

management team, emergency services (fire brigade, Red Cross 

and police), and official representatives. AMAG will conduct 

these types of large-scale emergency exercises at least every 

two years in order to be equipped and prepared for the potential 

emergency at all times.

promoting oCCupational health

The promotion of occupational health is included continuously 

and consistently in as many relevant processes as possible at 

AMAG, and is integrated into the existing CIP system (= Con-

tinuous Improvement Process). All employees can contribute to 

the CIP process with suggestions and ideas, including topics 

relevant to health. AMAG's occupational health department, 

which forms part of the personnel department, is the central 

point of contact for all health-relevant topics, such as first aid, 

medical examinations, healthcare and advice. 

Ergonomic improvement measures in the year under review 

included deploying new control consoles, new hoisting equip-

ment for strip changing, and automatic cleaning equipment for 

the roller bed in the hot rolling mill. Company events such as 

the annual AMAG ski day and participation in running events 

also motivated employees to sporting exertions. AMAG's long-

term objectives include maintaining and promoting employee 

health, preventing occupationally related sickness, and helping 

employees assume responsibility for their own health. In 2015, 

AMAG already received for the third consecutive time the much 

sought-after quality seal of the Austrian Network for Occupa-

tional Health Promotion (ÖNBGF). 

The focus of occupational health in 2015 was on the "AMAG 

Vital Check", a voluntary health prevention check with annually 

changing focus topics, including individual medical advice. All 

employees also have the opportunity to receive financial sup-

port for individual health-promoting measures as part of the 

annually issued "AMAG Vital Cheque" in the areas of sports 

articles, relaxation, or health & fitness. 

Occupational health brings benefits for both the company and 

its employees. The very positive results of the SALSA health 

survey that was conducted in 2014 confirm this fact. This 

survey focused on general employee health conditions, and 

employees' satisfaction with their own jobs and the overall 

operating environment. Thanks to these extensive measures 

and activities, AMAG lies below the average for the metals 

sector in Upper Austria in terms of sick leave days.

  Objectives | Occupational health & safety  

 � Occupational safety: Reducing the TRIFR accident rate. 

 �  Health protection: Continued Group health scheme to boost 

performance.



8. Commitment to environmental protection

This area of activities entails energy efficiency, conser-
ving resources, and minimising our footprint as corner-
stones of our environmental approach. 

We are convinced that reasonable environmental 
behaviour is also business-oriented on a long-term 
basis. We have invested in state-of-the-art systems 
over the last years, and we produce at a very high 
ecological level." 
COO HELMUT KAUFMANN

Material aspects:

       Effluents and waste (g4-en8, g4–en23)

       Energy (g4-en3)

       Emissions (g4-en15,g4-en16, g4-en21)
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8. Commitment to environmental protection

8.1. management approaCh

Active environmental management with clear targets and defined 

measures comprises an essential element of corporate strategy 

at AMAG. The environmental management system obligates all 

employees to act with environmental awareness and responsi-

bility. Employees also make valuable contributions as part of the  

Continuous Improvement Process (CIP). 

The fundamental objectives comprise: 

 � the sparing utilisation of natural resources 

 � reducing waste, effluents and emissions

 � the efficient utilisation of energy 

 � reducing noise

The environmental and energy management system is presented 

in a manual that defines the structural and process organisation, 

as well as responsibilities and detailed procedural instruc-

tions. Recertifications according to ISO 14001:2004 und ISO 

50001:2011 in the 2015 reporting year confirmed the function-

ality of the environmental and energy management system. 

The environmental policy entails the interplay of the following 

principles for action: 

 �  Compliance with statutory regulations and regulatory require-

ments. 

 �  Continuous improvement of the company's environmental pro-

tection through reducing environmental burdens.

 � Annual setting and review of environmental and energy targets.

 � Periodic internal audits of the entire management system. 

 �  Training of all employees, who subsequently become person-

ally responsible in relation to environmental matters. 

 � Regular, systematic evaluation of relevant environmental aspects.

8.2. Challenges

As an industrial company that operates on a sustainable basis, 

AMAG takes a forward-looking approach in addressing impor-

tant questions relating to megatrends such as climate change, 

and resource and energy management. One of the greatest 

future challenges in this context is the necessary decoupling of 

growth and resource consumption. 

Keeping products' environmental footprints as small as pos-

sible during their life cycle, and optimising production processes 

accordingly, are also essential. Such megatrends offer new 

opportunities as the result of changes in customers' require-

ments. More than ever, AMAG is consequently developing 

innovative and sustainable products that make a special contri-

bution to climate protection. This is evidenced through analyses 

of net environmental impacts, prepared in cooperation with cus-

tomers and suppliers. 

  Aspect 

8.3. effluents

We regard it as our task to utilise water efficiently and to 

handle it as sparingly as possible. Most of the water is uti-

lised for cooling as part of foundry, rolling and heat treatment 

processes. Before being led into the canalisation system, 

contaminated effluents are drawn into water treatment plants 

where they are processed and purified. 

The effluent volume corresponds, less losses (evaporation), 

to the withdrawal volume of drinking and service water. At the 

headquarters in Ranshofen, water supply is taken from two 

service water wells and one drinking water well supplied by 

groundwater. Water withdrawal is consensus-based. 

Despite higher production volumes, AMAG has kept its 

service water withdrawal constant by means of cycle man-

agement. Total service water withdrawal in 2015 amounted 

to 3,288,000 m3 (2014: 3,282,000 m3). Specific service water 

withdrawal was thereby reduced from 7.2 m3/tonne in 2014 to  

6.5 m3/tonne in the 2015 reporting year, equivalent to an 

approximately 10 % decrease. (g4-en8)
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As part of building the new rolling mill, the following measures to 

reduce cooling water and effluents were implemented:

 �  Construction of cooling water cycles and consequently 

reduction of cooling water, as well as utilisation of waste 

heat through heat recovery plants.

 � Processing of used emulsion and recovery of water utilised.

  Objective | Effluents 

 � Efficient water use.

  Aspect 

8.4. Waste

AMAG service acts as a waste collector for the Ranshofen site. 

Accumulated waste is recorded according to waste type and 

volume, and disposed of through licensed companies in the con-

text of statutory provisions. 

AMAG endeavours to avoid generating waste in line with the 

Austrian Waste Management Act 2002, prepare waste for reuse, 

or recycle it or put it to other uses (e.g. as an energy source). 

Disposal of hazardous waste (such as used oil, emulsions, work-

shop waste and filter dust) in line with the statutory requirements 

is a leading priority.

Higher production volumes in the period under review and the 

plant expansion resulted in an increase in waste volumes. At the 

same time, the specific waste volume in relation to production 

volume fell to 14 kg/tonne in 2015 (2014: 16 kg/tonne). 

hazardous and non-hazardous waste in tonnes
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The figures do not include:

 �  Waste metal generated during production, as this is recycled 

and returned to the internal materials cycle.

 �  Construction waste from the expansion works, the majority 

of which is assessed in accordance with the guidelines for 

recycling construction materials of the Austrian Construction 

Material Recycling Association (BRV) and mainly reused on-

site.

 � Salt slag, which is covered in detail in the following section.

 �  Residues from production (best possible utilisation).

 � Packaging materials (reduction, reutilisation). (g4-en23)

salt slag

Salt slag comprises the largest waste volume at AMAG. Recy-

cling contaminated scrap requires the application of special salts 

to remove and separate the oxidic contaminants. This produces 

salt slag, which specialised recycling companies process. At these 

plants the salt and the residual aluminium are recovered and sold 

back to melting plants. The oxidic residue is processed and used 

in the ceramics industry. 

In 2015, transportation of the salt slag to the recycling companies 

was transferred from truck to rail transportation. This delivers a 

saving of around 600,000 kilometres travelled per year, or a CO2 

reduction of 250 tonnes, as well as relief to the traffic situation at 

the Ranshofen site.

Contaminated sites

As a result of closing the smelting operations at the Ranshofen 

site in 1992, a need arose to dispose of waste materials. AMAG 

owns a landfill site which is currently subject to aftercare and 

is included in the Austrian register of contaminated sites. The 

Group regularly monitors the groundwater in the vicinity of the 

landfill. We are also aware of other former landfills which are 

included in the register of potentially hazardous sites. In addition, 

AMAG owns a disused landfill in Furth im Wald, Germany. AMAG 

is obliged to provide annual reports to the relevant authorities on 

the environmental state of the site and the precautionary meas-

ures taken.

  Objective | Waste 

 � Reducing specific waste volumes.
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  Aspect 

8.5. energy 

Significant energy consumers at the Ranshofen production site 

include:

 �  The casthouse, which uses natural gas for melting and 

tempering aluminium. Significant energy savings have been 

achieved over the past years thanks to the use of waste heat 

from the furnaces to preheat combustion air using regenera-

tive burners.

 �  The rolling mill, where the majority of the electricity con-

sumed is used to drive the mill stands, and electricity and 

natural gas are used in the heat treatment of aluminium strips 

and plates.

The total energy consumption of the Ranshofen site was 

585,867 MWh in 2015 (2014: 518,621 MWh). Energy 

consumption is calculated as the consumption of fuel from non-

renewable sources (natural gas, diesel, heating oil and propane) 

and electricity. Total energy consumption rose by 13 % year on 

year as a result of increased output, and changes in the product 

portfolio in favour of higher-strength products which require 

additional heat treatment. 

Specific energy consumption in relation to production volume 

of 1,160 kWh/tonne was nevertheless approximately at the 

previous year's level of 1,144 kWh/tonne (+1.4 % compared 

with 2014). Heating energy consumption was reduced through 

energy efficiency measures (mainly heat recovery) by 17 % year-

on-year to 30,243 MWh (2014: 36,499 MWh). (g4-en3)
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Energy management represents one of the most important 

building blocks of the integrated management system. The 

energy management department that was set up in 2013 as part 

of ISO 50001 certification focuses on efficient energy utilisation. 

Systematic energy efficiency enhancement at AMAG is achieved 

through consistent improvement of processes and plants, as 

well as heat recovery. 

A major advantage in this context is the integrated location at 

Ranshofen, with the locational proximity of the individual produc-

tion sites to each other, which enables energy to be recovered at 

one location and fed out again at another. 

AMAG's electricity consumption amounted to 184,401 MWh in 

2015 (2014: 162,926 MWh), reflecting a 13 % increase. In terms 

of energy sources in the electricity mix, hydropower accounted 

in 2015 for 71 % (2014: 51 %), renewable energies 14 % (2014: 

12 %), fossil fuels 11 % (2014: 30 %), nuclear energy 1 % (2014: 

4 %), and other energy sources 3 % (2014: 3 %). 

Renewable 
energy Hydropower

amag electricity mix by fuel source
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The most important energy efficiency measures in 2014/2015 

included:

 �  Heat recovery: As part of AMAG's energy efficiency pro-

gram, a new heat recovery plant was installed in 2014 in 

the newly constructed hot rolling mill. A system consisting 

of heat exchangers, pumps and ventilation systems makes 

waste heat from the rolling mill's hydraulic plants and drives 

usable to heat the rolling mill hall. Depending on the respec-

tive plant utilisation, it is possible to utilise up to 3 megawatts 

(MW) of waste heat output for the heating of the production 

hall, office building, workshop and adjacent rooms. These 

and earlier measures have allowed heat energy consumption 

to be kept constant despite an increase in utilised space 

requiring heating.
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 �  Online monitoring of energy consumption to improve the 

existing monitoring system.

 �  Modernisation of lighting in the existing rolling mill through 

installing LED lights.

 �  Intelligent charging systems for electric forklift trucks, 

resulting in energy savings and extended useful lives of bat-

teries.

 �  Process optimisation projects to shorten heat treating steps 

and reduce specific energy consumption in several plants. 

 �  Optimisation of compressed air consumption and systematic 

leakage elimination in the compressed air system.

  Objective | Energy 

 � Waste heat utilisation for heating purposes. 

FLaGSHiP PROJECt:  
Optimal energy utilisation  
through heat recovery

With its planned doubling of production plant capacity, the com-

pany is driving ahead with energy efficient operating methods. One 

example is the sophisticated heat recovery project launch at the 

end of 2015 that saves 17,000 MWh of natural gas every year, and 

reduces total heating requirements by up to 35 %. The operating 

halls and administration building are heated with the heat recov-

ered from cooling water. 

With this saving, AMAG makes an important contribution to com-

plying with the Austrian Energy Efficiency Act, which requires 

energy-consuming companies to conduct energy audits and 

implement energy-saving measures. 

starting situation – AMAG's heating requirements are largely 

covered by the boiler house situated on the factory premises and 

existing heat recovery plants. In order to systematically reduce 

natural gas consumed to generate heat at the boiler house, as 

much as possible of the heating energy utilised at the various 

foundry plants is to be recovered in the future.

measures – Following stocktaking of the existing AMAG infra-

structure, individual buildings' heating requirements, existing 

heating sources (cooling water), and potential restructuring 

measures, the following measures to boost energy efficiency 

were implemented: 

 �  Renovation of the boiler house: Replacement of two boilers 

and removal of one boiler.

 �  Aggregation and utilisation of heat from cooling water from 

foundry plants for heating purposes: The heated cooling 

water emerging from the foundry plant is stored in a buffer 

tank, from where it is led to the heating pumps through a 

heat exchanger, and utilised to heat buildings. 

 �  Implementation of a central control system to continuously 

monitor and improve the heating system. It analyses, logs, 

and intervenes centrally into the components.

advantages and benefits:

 �   Reduction of CO2 emissions as a result of potential savings 

of 17,000 MWh per year.

 �  Saving of one heating boiler, and consequently of natural 

gas, nitrogen oxide, and carbon monoxide. 

 �  Heating energy demand reduction of up to 35 %. Decoupling 

greater energy consumed for heating from production area 

growth – in other words, natural gas consumed to generate 

heating can be reduced despite the massive plant expansion 

over the past years.

 

Lifting a rolling slab out of a casting pit: 
In the casting process, aluminium solidifies as a result of cooling with 
water, which is then extracted through the casting pit. The cooling water 
thereby re-acquires most of the energy that had to be expended in the 
previous production step (melting). AMAG makes use of the heat stored in 
the water for heating purposes in the energy efficiency project. 
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  Aspect 

8.6. emissions

Our aim is to continually reduce – and avoid as far as possible 

– our operating activities' effects on the environment, especially 

in the form of emissions of gases that damage the climate and 

the environment. 

Greenhouse gas emissions derive especially from the gas-fired 

melting and heat treatment of aluminium alloys, temperature 

control of of process fluids, heating systems for buildings, and 

the diesel used for the vehicle fleet (Scope 1). 

Scope 2 emissions arise when generating the electricity con-

sumed at AMAG. The energy management area, which is 

organised as a department within management systems, bears 

responsibility for calculating and managing emissions at the 

Ranshofen site. 

In operational implementation, more than six staff members sup-

port the logging, measurement and evaluation of emissions. In 

relation to CO2 emissions, AMAG casting, AMAG service and 

AMAG rolling are subject to EU emissions trading, and conse-

quently to stringent reporting and monitoring requirements. 

Third parties verify the annual emission reports. We assess the 

effectiveness of our emission reporting as part of our annual 

energy efficiency program, sustainability reporting, and through 

our voluntary participation in the Carbon Disclosure Project. 

When it first participated in the CDP in 2013, AMAG received a 

rating of 53 E, and has improved this constantly. 

In 2015, we achieved a rating of 97 B, compared with the highest 

possible score of 100 A. 

As a consequence, the AMAG ranked among the six best com-

panies in Austria in 2015, and in the upper third of the entire 

group of 167 companies evaluated in the Germany, Austria and 

Switzerland region. This very high disclosure score reflects the 

high quality of our emission monitoring.

In the 2015 reporting year, direct greenhouse gas emissions 

(Scope 1) increased by 12 %, and indirect greenhouse gas emis-

sions (Scope 2) by 4 %. This is chiefly attributable to the higher 

production volume level. 

direct (scope 1) and indirect (scope 2) 
Co2 emissions in tonnes 

Scope 2Scope 1
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Specific CO2 emissions (Scope 1 + 2) in relation to production 

volume (tonnes of CO2/tonne) grew by 1.6 % between 2014 and 

2015. The rise in specific CO2 emissions is especially due to 

shifts in the product mix toward heat treated products, and the 

ramp-up of several new plants. (g4-en15, g4-en16)

specific Co2 emissions in relation to production 
volumes (tonnes Co2/tonne)
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Savings were also achieved in Scope 3 emissions. Since the end 

of 2014, the AMAG Ranshofen site has been connected directly 

via a pipeline to an air separation plant, Tyczka Air Austria, which 

supplies industrial gases in the form of nitrogen and oxygen. This 

pipeline dispenses with more than 800 truck transports per year, 

allowing around 180 tonnes of CO2 to be saved. 

Other industrial air emissions, such as nitrogen oxide (NOx), 

carbon monoxide (CO) and dust are logged in the integrated 

management system. 

By contrast with greenhouse gases with global impact, these 

air emissions tend to have local effects. Nitrogen oxides arise 

when combusting natural gas at high temperatures in the fur-

nace plants. Carbon monoxide arises mainly as a result of 

incomplete combustion. Regulatory and statutory limits in the 

environmental area are checked regularly by the AMAG environ-
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mental department at the Ranshofen site, and compliance with 

them is controlled. In order to provide evidence of its own meas-

uring quality, the DIN EN ISO/IEC 17025 certified testing centre 

participates frequently in international laboratory performance 

test, so-called ring tests, and has achieved very good results to 

date. The environmental authorities subsequently conduct addi-

tional checks on new or modified production plants as part of 

approvals procedures. 

The following diagram shows the trend in specific emission levels 

of NOx, CO and dust. 

emissions of air pollutants per tonne of 
production (kg/tonne)
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Despite the commissioning of new plants, specific emissions 

have been reduced through ongoing process optimisation and 

investments in environmental systems. In the case of nitrogen 

oxides, improved gas burners and burner management systems, 

as well as energy-saving measures, have reduced specific emis-

sions from 0.18 kg NOx/tonne to 0.17 kg NOx/tonne, with total 

emissions amounting to 85 tonnes in 2015 (2014: 83 tonnes). 

In the case of specific carbon monoxide emissions, marked 

reductions are evident from 0.28 kg CO/tonne in 2014 to  

0.25 kg CO/tonne in 2015 due to ongoing plant optimisation 

(total emission in 2015: 126 tonnes). 

A fall in dust emissions has also been recorded. Compared with 

2.6 tonnes of total dust that were still being emitted in 2013, 

only 2.3 tonnes were emitted in 2014, and just 2.1 tonnes by 

2015. (g4-en21)

  Objective | Emissions 

 � Reduction of specific CO2 emissions. 

the ranshofen site  
and its environment

AMAG currently owns 297 hectares (ha) of land, of which 125 ha 

can be used for industrial purposes. This includes the space for the 

construction of the new cold rolling mill, which comprises 17 ha, of 

which 5.8 ha have been built on. 

In its construction activities, AMAG endeavours to keep its inter-

ventions into nature as low as possible, and protect animals and 

plants living in the environment. As far as possible, demolition 

materials are processed directly in situ and recycled, thereby 

saving on construction materials and transports, and cutting 

waste. 

Three nature reserves are situated close to the AMAG plant: 

Unterer Inn (6 km away), Buchenwald (a largely closed forest 

stand in the immediate vicinity) and the Salzach estuary bird 

sanctuary in Bavaria (8 km from the Ranshofen site). AMAG is 

not aware of any impacts on these areas resulting from its opera-

tions. (g4-en11)

When it comes to transporting products and materials, AMAG 

also aims to reduce its environmental footprint by optimising 

logistics processes, for example by using rail transport wherever 

possible, and with the use of electric vehicles for internal traffic. 

AMAG is not aware of any significant environmental impacts of 

transporting products and other goods and materials for the 

organisation's operations, and transporting members of the 

workforce. (g4-en30)

  Objective | Ranshofen site 

 � Optimisation of logistics processes.
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9. Responsible value 
 chain management

Our sustainability strategy is based on the 
principle of adding value through appreciation."
CFO GERALD MAYER

This area involves dealing responsibly with the indivi-
duals and organisations that have a stake – whether 
directly or indirectly – in the Group's development, 
and the conservation of raw materials across the value 
chain.

Material aspects:

       Purchasing (g4-eC9)

       Responsibility for materials, recycling (g4-en2)

       Depth of the value chain

       Sustainability in the supply chain (g4-en32)
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9. Responsible value 
 chain management

9.1. management approaCh 

AMAG sees its role in the aluminium value chain as that of 

an aluminium recycling specialist. Consequently, production 

and supply chain processes are structured to allow available 

resources to be utilised efficiently. 

The "Compliance Rules for Suppliers" (which can be down-

loaded from the AMAG website) represent an important element 

in exercising and implementing this responsibility. These form 

part of supply conditions in our collaboration with suppliers and 

business partners. 

9.2. Challenges

The following topics present challenges for AMAG in the value 

chain:

 �  Applying environmental and social criteria to evaluate sup-

pliers taking environmental and strategic competitiveness 

into account.

 �  Changing economic and business circumstances and condi-

tions so that products' environmental benefits also result in 

additional income.

 �  Further raising collection rates for aluminium waste and 

scrap in Europe, which are already at a very high level.

 �  Measuring the environmental efficiency of the company's 

own production, and improving it continuously.

  Aspect 

9.3. purChasing

The following materials and services required for the manu-

facture of cast and rolled products at the Ranshofen site are 

purchased from suppliers: 

 �  Aluminium scrap: AMAG has around 185 suppliers of a 

broad spectrum of aluminium scrap types. AMAG also has 

contracts with rolling mill customers to collect and sort alu-

minium scrap from processing or production. In addition, 

recycled scrap from the company's own production is reuti-

lised. In 2015, 72 % of purchased aluminium scrap derived 

from Austria and Germany.

 �  Primary aluminium is purchased in the form of ingots 

and sows. AMAG only uses material from smelters it has 

approved, including the Alouette smelter in Canada. The 

company bought in a total of around 66,700 tonnes of pri-

mary aluminium in 2015. Along with rolling slabs produced 

in the AMAG foundry, AMAG also purchases low-alloy rolling 

slabs from smelters that it qualifies. The company bought in 

around 37,700 tonnes of rolling slabs in 2015.

 �  Alloy elements: The most important alloy elements are mag-

nesium, silicon, manganese, copper and zinc. They play 

a major role in ensuring that finished products have the 

required characteristics. 

 �  Energy: AMAG purchases energy in the form of diesel, elec-

tricity, natural gas, heating oil and propane gas. This energy 

is utilised mainly for the melting and heat treating of alu-

minium, as well as to operate mill stands and strip treatment 

plants.

 �  Plant and machinery: A wide variety of manufacturers supply 

machinery to AMAG. They are selected and commissioned 

on the basis of a clearly structured tendering process.  

(g4-eC9 – see flagship Company aspeCt)

  Objective | Purchasing 

 � Boosting scrap purchasing volumes in Europe. 

  Aspect 

9.4. responsibility for  
materials, reCyCling

Aluminium scrap is the most important raw material utilised at the 

Ranshofen site. 

The energy expended to create aluminium products from alu-

minium scrap is significantly lower than from primary aluminium, 

allowing an energy saving of up to 95 %. 

Around 75 % of the aluminium that has ever been produced is 

still in use. 
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sCrap utilisation

In the make-up of input materials at AMAG, recyclable  

aluminium scrap plays a dominant role with a 60 % share. Taking 

its own recycled scrap into account, the scrap input rate at the 

Ranshofen site amounts to around 75-80 %. AMAG has devel-

oped into an aluminium recycling expertise centre, and was able 

to boost scrap input in 2015 to a new record level of 306,000 

tonnes. (g4-en2)

aluminium reCyCling 

The Casting Division makes a significant contribution to sus-

tainable raw material supplies at the Ranshofen location as a 

result of its high level of expertise in scrap recycling and the 

deployment of different processing and smelting technologies. 

Many years of acquired experience play an important role when 

sampling and analysing scrap in the sampling phase of scrap 

deliveries. Optimal utilisation of recycling material, from both 

an environmental and a commercial point of view, can only be 

achieved by thoroughly differentiating and separating material 

on an alloy-specific basis. To secure supplies of scrap as a raw 

material at the Ranshofen site, the company has advanced the 

expansion of the rolling slab casthouse and the related expan-

sion of recycling expertise. This enables AMAG to continue at a 

high environmental level on its adopted growth path. 

The closure of materials cycles in industrial production, the so-

called "closed-loop" concept, represents a logical further step. 

The aim is to manage aluminium products within a cycle that 

maintains their value, and avoid downgrading. All aluminium 

scrap arising in customers' processing operations can be 

returned unmixed to AMAG without losses. 

This approach optimises materials and energy input over the 

entire cycle, allowing aluminium raw material to be reutilised as 

an input for the original product in most cases. AMAG has prac-

tised "closed-loop" recycling successfully for several years with 

usage of sCrap at ranshofen site

YeAR 2013

263,300 tonnes

YeAR 2014

274,200 tonnes

YeAR 2015

306,000 tonnes



54

AMAG Sustainability Report 2015

industrial customers from various aluminium-processing sectors. 

Collaboration with a major processor of semi-finished products 

deserves mention here as a best practice example. Firstly, the 

aluminium scrap generated at the customer can be reutilised 

in semi-finished products with identical materials as a result of 

unmixed separation, and, secondly, the same transport is uti-

lised to deliver the aluminium scrap and for the return shipment.

AMAG is further expanding its recycling expertise through 

research. Current related projects include: 

 �  Research cooperation ventures with various automotive 

OEMs: AMAG is working together with its customers to 

define recycling-friendly material specifications that not only 

enable a high recycling proportion but also meet requisite 

parameters.

 �  Cooperation ventures with customers to establish total alloy-

to-alloy recycling and prepare data for lifecycle analyses, 

with customers from highly varied sectors thereby specifi-

cally confirming the sustainability of AMAG products.

AMAG is also aware that the challenges referred to above can 

be addressed only with well-trained staff, which has prompted 

the company to support the new study course in recycling 

technology newly set up in October 2014 at the University of 

Leoben. AMAG is also financing the foundation professorship for 

aluminium materials technology at the Chair for Nonferrous Met-

allurgy, thereby making a critical improvement to both research 

and teaching in this area at Austrian universities. 

  Objectives | Responsibility for materials, recycling 

 �  Closure of materials cycles in cooperation with business 

partners (closed-loop recycling). 

 �  Boosting production while retaining scrap utilisation rate of 

75-80 % (in relation to rolling slabs and recycling foundry 

alloys).

  Aspect 

9.5. depth of the value Chain

AMAG's value chain starts with the production of primary alu-

minium in Sept-Îles, Québec, Canada. AMAG owns a 20 % 

interest in the Alouette smelter, thereby securing its own base of 

primary metal at the highest environmental standard, especially 

as electric hydropower energy is harnessed to produce it. The 

company manufactures recycling foundry alloys and aluminium 

rolled products at its integrated site in Ranshofen. 

The rolling slabs required to manufacture rolled products are 

largely produced at the company's own wrought alloy foundry. 

Input stock for the two casthouses consists on average of around 

75 to 80 % recycled aluminium scrap that stems especially from 

processing industries and products that have reached the end of 

their life cycle, as well as from our internal Group materials cycle. 

Due to the fact that aluminium can be recycled without loss of 

quality, aluminium scrap can be reintroduced repeatedly into the 

value creation chain and utilised to manufacture high-quality alu-

minium products. We also pursue the goal of improved materials 

efficiency along the entire value chain (internally and externally).

  Objective | Depth of the value chain 

 �  Enhancing materials efficiency along the value chain (internal/

external).

  Aspect 

9.6. sustainability in the supply Chain

The aspects of "sustainability in the supply chain" means that 

suppliers are checked in relation to effects on the environment, 

society, human rights and working practice, as well as participa-

tion in corresponding measures. 

AMAG applies "Compliance Rules for Suppliers" in its supply 

chain, which are communicated actively to all suppliers, who are 

required to sign them, and comply with them. In these rules, 

AMAG commits itself to the following contents, among others: 

 �  integrity and business management: AMAG regards 

the integrity and reliability of all parties involved in business 

relationships as an essential precondition for sustainable 

management.

 �  environmental protection and sustainability: AMAG 

endeavours to treat the environment with the requisite care, 

and comply with environmental and statutory regulations 

valid for its operations.
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The company does not monitor its suppliers' environmental cre-

dentials at present. (g4-en32) 

No significant changes occurred to the supply chain structure 

during the reporting period. (g4-13)

"materials steWardship"

The Aluminium Stewardship Initiative (ASI) is an initiative run by 

aluminium industry companies. Not only corporations worked on 

the initiative, but also NGOs, advocacy groups and independent 

institutions. As part of a multi-stakeholder process led by the 

IUCN (International Union for Conservation of Nature), the initiative 

has worked since 2012 on introducing a sustainability standard 

with corresponding certification for aluminium production. 

The ASI Performance Standard was published in December 2014, 

and includes criteria for responsible resource management for the 

three pillars of economy, ecology and social aspects.

The standard extends over the entire aluminium value chain, from 

bauxite mining through to the manufacturing of consumer goods 

made of aluminium, and the recycling of aluminium at the end of 

the product life-cycle path. 

The standard focuses on the following core topics: 

 � Responsible corporate management

 � Transparency

 � Materials Stewardship

 � Greenhouse gas emissions, emissions in air and water

 � Waste, water consumption, biodiversity

 �  Human rights, employees' rights, and Occupational Health 

& Safety

Companies in the aluminium value chain can provide standard 

independent, credible and verifiable information. Suppliers and 

materials that comply with the defined ASI sustainability criteria 

are consequently identifiable at any point of the supply chain in 

the future. AMAG is a founding member of the ASI, and is con-

stantly involved as a collaborator in the further development of 

the ASI performance standards, certification and other topics. 

  Objectives | Sustainability in the supply chain 

 �  More in-depth assessment of suppliers based on sustain-

ability criteria.

 �  Involvement in launching ASI Performance Standard in the 

aluminium sector.
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value Chain from the amag perspeCtive  

highlights Core activities areas of activity

research and 
development 

 �  Special products comprise 
57 % of total production

 �  Recycling ratio of 75-80 %, 
with production growing

Development of new aluminium 
products and production processes

 � Product innovations
 � Process innovations
 �  R&D cooperation ven-

tures with customers and 
universities

 �  Recycling

 �  Development of high 
tensile special products for 
automotive and aerospace 
sectors (lightweight con-
struction, CO2 saving)

 �  Building efficiency (efficient 
lighting)

supply chain  �  Secured primary aluminium 
base at highest environ-
mental level 

 �  Purchase and processing of 
all aluminium scrap alloys 
available on market

Interest in Alouette smelter

Additional purchasing of raw 
materials:

 � Primary aluminium
 � Aluminium scrap 

 �  Developing and pro-
moting an environmental 
and social industrial 
standard (ASI Performance 
Standard)

 �  Benchmark relating to 
sustainability in primary 
aluminium production

production  �  Environmentally efficient 
production in Austria and 
Canada

 �  Production of all aluminium 
alloy families at one location

 �  Worldwide one of the few 
locations supplying both the 
automotive and aerospace 
industries

Production of 
 � Primary aluminium 
 � Foundry alloys
 � Rolled products

Aluminium scrap recycling

 � Resource efficiency
 � Energy efficiency
 � Emission reduction
 �  Attractive and secure 

employer 
 � Closed materials cycle

logistics & 
transportation

 �  E-mobility in plant transpor-
tation

 �  Expansion of intermodal 
combined transport

 �  Transocean shipping con-
nection to Alouette smelter

 �  Direct connection to gas 
suppliers

 �  Prompt worldwide ship-
ments of rolled products to 
customers from more than 
20 sectors 

 �  Just-in-time liquid alu-
minium deliveries

 �  Less truck transportation 
(emission reduction, road 
traffic relief)

 �  Optimised transportation 
utilisation

 �  Optimisation of packaging 
for transportation

sales and further 
processing

 �  Sales of aluminium products 
in more than 20 countries 
worldwide

 �  Manufacturing of products 
with highest recycling ratio 
of up to 100 % 

 �  Specification-conform and 
reliable delivery of foundry 
alloys and rolled products 
to customers from the 
sectors of transportation, 
industry, consumer goods, 
packaging, construction, 
electronics and sports

 �  Technological application 
consulting 

 �  Customer projects to 
recover aluminium scrap 
(closed-loop recycling)

 �  Analysis and improvements 
of aluminium product life-
cycle

 �  Greater aluminium deploy-
ment

Conversion  �  Recycling of 306,000 t 
(2015) of aluminium scrap 
at Ranshofen site. This 
corresponds to a 75-80 % 
recycling ratio

 �  All aluminium scrap available 
on market can be processed

Expanding aluminium recycling 
expertise:

 � Scrap sampling
 � Scrap processing
 �  Recycling through smelting 

down

 �  Developing new products 
(Green Alu)

 �  Establishing recycling 
economy

 �  Reducing landfill waste 



10. Future-proof society

Besides offering attractive employment opportunities, 
our commitment to society means we cooperate close-
ly with schools and universities, as well as supporting 
sports, social and cultural activities.

With our social commitment, we support a positive 
social change to the benefit of future generations." 
CFO GERALD MAYER

Material aspects:

       Socially responsible investing (g4-so2)

       Engagement with local communities (g4-so1)

       Ethics and integrity (g4-56)
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10. Future-proof society

10.1. management approaCh  

For us, sustainability means acting in a manner that takes future 

generations into account. We regard ourselves as a part of 

society, and assume social responsibility. We put this claim and 

ambition into practice by deploying financial resources, dona-

tions of materials and other tangible assets, as well as personal 

commitment. As a consequence, commitment to people in the 

region, the positive structuring of our environment, and fostering 

enthusiasm for technology are matters that go without saying 

for us. 

Integrating the company into the local society is particularly 

important to us, as 80 % of our employees are based within a 

20 kilometre radius from the company. AMAG makes a signifi-

cant contribution to regional development by providing attractive 

employment with excellent long-term prospects, as well as 

through numerous voluntary initiatives that support the local 

community. The objective of our social commitment is to reach a 

balanced mix of as many stakeholder groups as possible.

We set high ethical standards in our social commitment. Our 

managers act as role models in this context, and are also the first 

points of counsel in questions of integrity and ethics. We also 

operate a compliance network that acts in an advisory capacity 

with specialist knowledge and legal expertise, and reports directly 

to us, the plenary Management Board.

10.2. Challenges

We regard education, and social involvement and inclusion as a 

basic precondition for participation in social life. Our society is 

becoming older and more varied, which entails taking into con-

sideration more complex requirements and needs from various 

groups, not least as a result of the further influx of individuals from 

other cultural areas.

  Aspect 

10.3. soCially responsible investing

As a flagship company within the region, we are aware of our 

responsibility to our social environment. The growth path that 

we have adopted brings with it powerful impulses for the labour 

market and the regional economy. The company is constantly 

creating new jobs as a consequence. Our investment activities 

offer numerous opportunities for companies within our regional 

environment, thereby indirectly securing jobs in turn. 

As part of our investment activity, we commit ourselves to 

meeting appropriate sustainability standards, thereby aiming to 

fulfil our responsibility to our interest groups in terms of respon-

sible investing. The AMAG investment guidelines describe the 

principles of our investment policy. Our investments gener-

ally pursue the objective of boosting production capacity and 

product quality, expanding the product portfolio, maintaining 

operations and enhancing job security, as well as energy effi-

ciency and reducing environmental burdens.

The following departments/experts are involved in the sustain-

ability aspects of investment decisions: 

 � Occupational safety and medicine

 � Emission and energy managers

 � Waste, effluent and fire protection managers

 � Financing 

In the 2015 reporting year, AMAG received the "Pegasus" gold 

award, an important business award granted by the federal 

state of Upper Austria. Key factors for receiving the award in 

the investment champion category included the dynamic devel-

opment and strong growth at the Ranshofen site over the past 

three years, as well as the strong employment impulse deriving 

from the plant expansion.

AMAG is not aware of any significant actual or potential nega-

tive effects from its operating activities on local communities. 

(g4-so2)

  Objective | Socially responsible investing 

 � Application of sustainability criteria when investing. 

  Aspect 

10.4. engagement With  
loCal Communities

Our sponsoring activities in the vicinity of the company's head-

quarters comprise four areas:
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 �  education, science and research: As part of our edu-

cation sponsoring, we promote the development and further 

training of children, young people and adults. Training and 

educating young people in natural sciences and technology 

is a special concern for us, as we need committed scientists 

and engineers in order to remain competitive in the future. In 

the 2015 reporting year, we supported numerous events at 

schools (sponsoring of school balls and fairs) and universi-

ties. Examples of cooperative ventures included: Fostering 

young peoples' enthusiasm for technology by sponsoring 

model sets as part of the Lego League. In the form of a 

competition, pupils discover pleasure in technology by 

means of problem solving techniques and acquiring a pro-

gramming language. As part of sponsoring "Metal Days", 

we support the University of Leoben's campaign to make 

children more familiar with the various areas of metallurgy 

under the motto "Experiencing and understanding metals".

 �  social initiatives: The company supported a large number 

of projects in the social area in 2015, including as part of 

the AMAG Social Award. Given the current refugee situation, 

which is particularly evident in the Innviertel region, we have 

intensified social commitment in this area. The company 

has donated approximately EUR 10,000 for refugee aid, for 

example. 

 �  sport: An attractive leisure offering forms part of the quality 

of life of a region, making an important contribution to the 

wellbeing of the population, including AMAG's employees. 

In 2015, framework agreements were in place with regional 

sports associations such as WSV-ATSV Ranshofen in the 

areas of football and weightlifting. A significant proportion 

of spending goes into helping young people in this context. 

The company also sponsored numerous sports events (ATSV 

Braunau triathlon, beach volleyball city championships, table 

tennis and riding events).

 �  Culture: We promote various cultural institutions as part of 

our cultural sponsoring. The spectrum ranges from concerts 

and festivals (youth brass orchestra, classical music festival, 

the Inn Short Film Festival) through to exhibitions and theatre 

plays (Linz Music Theatre, supporting the regional Gugg Cul-

ture House). 

In addition, AMAG donated a total of around 1,000 kg of alu-

minium from its own production for various purposes in the 2015 

reporting year: 

 �  Workshop tuition in schools to enable pupils to gain practical 

exposure to the very varied material.

 �  Racing cars of Graz Technical University's racing teams.

 �  Aluminium strips for the Austrian Ski Sports Association. 

The graph below shows how expenditures were allocated in 2015 

to the various sponsorship focus areas of education (30 %), cul-

ture (7 %), sport (52 %) and social initiatives (11 %). In 2015, 

AMAG donated around EUR 207,100 (2014: EUR 99,300). 

Sport

sponsorship spending in 2015 by category (%)

Culture

Social initiatives

Education

7 %

11 %

30 %

52 %

The focus in the sports area was on vehicle sponsoring as part 

of the Audi Sport TT Cup 2015. Not least due to many years of 

cooperation with Audi, AMAG decided to sponsor two racing 

cars in the Audi Sport TT Cup Series. AMAG supplies Audi with 

high tensile sheets for the Audi TT series, from which numerous 

parts of the vehicle are produced. 

Two of the Audi TT vehicles sponsored by AMAG competed as part of the 
German Touring Car Championship (DTM) in the Audi Sport TT Cup 2015. 

An important financial contribution in the education area went 

to sponsoring the establishment of the "TeichWerk" at Johannes 

Kepler University Linz, which stands for technological exper-

tise at the industrial location of Upper Austria. The "TeichWerk" 

makes the campus more attractive, and serves as a meeting 

place for students and visitors. 
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employees' soCial Commitment 

Our employees' dedication forms a key element in the Group's 

social activities. The AMAG Social Award, which the company 

holds every year, creates a connection between not-for-profit 

campaigns and AMAG employees who wish to become involved 

in social initiatives. 

The main aim is to highlight the value of voluntary work. 

Employees are invited to submit social projects for consideration 

by an independent jury that decides whether to provide support. 

The key criterion is that aid should directly benefit disadvantaged 

individuals or people in need within the region. Support is given 

in the form of financial or in-kind donations to organisations 

(such as hospitals or nursing homes) or individuals.

Whether integrating refugees providing help for children – 

employees' involvement as part of the AMAG Social Award was 

varied in 2015: 

 �  "FAIRnetzung" project: Funding of books, and paying 

examination fees for refugees to take German language 

qualifications. FAIRnetzung is a joint project of the Oster-

miething FAIRTRADE Working Group, the Catholic Training 

Institute, and Ernsting-based refugee guests. The three 

areas of "World Cafe", "Learning German" and "Experiencing 

Culture Together" facilitate a network of contacts and con-

nections between Ostermiething-based refugee guests and 

people within the region. 

 �  Financial support for the Innviertel Children's Welfare Centre, 

the Arnstorfer Tafel, the Pro Mente Integration Centre in Gil-

genberg, and a client of the "Pro Mente Tageststruktur" in 

Braunau.

 �  Continuing the AMAG social project "Aluminium for Social 

Purposes". AMAG apprentices made Christmas presents. 

The net proceeds from the products sold were donated to 

benefit individuals with psychological and multiple handicaps 

in the "Tagesstruktur der Lebenshilfe Braunau".

dialogue

We aim to preserve a good relationship with our local com-

munities. We address public queries by being available as a 

partner for dialogue. We provide information about our activi-

ties at our Ranshofen site through our magazine "AluReport", 

our sustainability report and annual report, and publications in 

regional media. We also seek dialogue with science & research. 

AMAG's commitment as a sponsor of the Ranshofen Light Metal 

Days helps intensify collaboration between science and industry. 

AMAG is also a fixed participant in the "Long Night of Research". 

This event occurs across the whole of Austria and includes many 

visitors with an interest in technology. Practical experiments 

based on AMAG's operations give young people in particular 

an opportunity to learn more about aluminium and have fun into 

the bargain. 

In order to offer a forum for dialogue with various stakeholder 

groups and to further advance social discussion, we participated 

in very varied events in the 2015 reporting year:

 � Apprentice 4.0: Discussing tomorrow's apprenticeships

 � Steyr Controllers' Forum

 �  Strategies for Austria as a business location – podium 

discussion with the Austrian Federal Ministry of Science, 

Research and Economy

 � Redtenbach Symposium

Numerous plant tours, especially for pupils and students, were 

also conducted in 2015. The main objective here is to awaken 

young people's interest in technology. The Group also gives lec-

tures at Wels University of Applied Sciences and the University 

of Leoben. 

AMAG is also represented on the board of HTL Braunau higher 

technical college, allowing it to contribute to education policy 

discussions from an industrial perspective, and help students on 

its courses gain a greater understanding of aluminium and how it 

is produced. The Group also gives lectures at Wels University of 

Applied Sciences and the University of Leoben. (g4-so1)

  Objective | Engagement with local communities 

 �  A balanced mix of donations in cash and in kind in aid of 

sport, culture, education and social initiatives, with a focus 

on the local area.

  Aspect 

10.5. ethiCs and integrity 

Top performance accompanied by the highest ethical standards 

– this is the claim on which our activities are based. The aim is 
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Future-prooF society

to act in accordance with clear and binding codes of conduct 

practised by all employees and managers. We expect specific 

behaviour not only of our employees and managers, but also of 

our business partners and suppliers. We are in continuous dia-

logue with all of these stakeholder groups.

Donations to political parties, individual officeholders and candi-

dates for political office are incompatible with our set of values, 

and are not permitted. Employees are also not permitted to use 

the company's resources to pursue private concerns.

To this end, the AMAG code of conduct is structured as follows:  

(g4-56)

 �  We assume responsibility for environmental protection and 

resources, occupational health & safety, and society.

 �  We expect our employees and managers to work together 

with others on the basis of fairness.

 �  We act with integrity toward shareholders and authorities in 

relation to insider trading, cooperation with authorities, and 

corporate governance.

 �  We avoid conflicts of interest, including in connection with 

corruption, invitations, and transactions with related parties.

 � We protect our data.

 � We communicate on the basis of trust.

 � We comply with laws and regulations.

 � We report wrongdoing.

AMAG is also committed to complying with the following princi-

ples, and is involved in the initiatives listed below:

 �  Austrian Corporate Governance Code 

 �  Carbon Disclosure Project (CDP): The Carbon Disclosure 

Project is an internationally operating, not-for-profit organi-

sation that manages the annual climate-related corporate 

data relating to CO2 emissions, climate risk, and companies' 

reduction strategies 

 �  respACT – austrian business council for sustainable devel-

opment: respACT is the leading corporate platform for 

Corporate Social Responsibility (CSR) and sustainable 

development in Austria (g4-15)

AMAG is also a member of the following associations and advo-

cacy groups:

 �  A2LT – Austrian Advanced Lightweight Technology

 �  Automobil Cluster – cross-sector network to support auto-

motive sector companies

 �  AAI Austrian Aeronautics Industries Group

 �  Federation of Austrian Industries (IV), Austrian Chamber of 

Commerce (WKO)

 �  EAA – European Aluminium Association

 �  ASI – Aluminium Stewardship Initiative, a founder initiative to 

create a sustainable standard for the aluminium value chain – 

from responsible corporate management through to meeting 

environmental standards as well as social standards

 � German Aluminium Association (GDA) 

 � Bureau of International Recycling (BIR) 

 � Austrian Society for Metallurgy and Materials (ASMET)

 �  Society for Mining, Metallurgy, Resource and Environmental 

Technology (GDMB)

 � German Association of Metal Dealers (VDM)

 �  German Association of Wholesalers of Semi-Finished Metals 

(WGM) (g4-16)

  Objective | Ethics & integrity 

 �  Training all staff in complying with the AMAG code of con-

duct.
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overvieW of obJeCtives

Sustainable management Objective

Sustainability

Report 2013 

Status

Compliance: Further development of established compliance system (training, controls)   running

flagship company: Analysis of regional value creation effects  launched

economic performance: Significant boosting of production at Ranshofen site   running

Solid customer relationships

innovation and product management: Developing special products  
to address future customer requirements

 
 

 
running

Customer health and safety: Comprehensive product quality control  running

Customer satisfaction: Raising customer satisfaction thanks to continuous  
improvement of product and service quality and reliable delivery

   
running

Honest employee relations

occupational health and safety: Reducing the TRIFR accident rate  running

employment:  
– Creating new jobs as part of the plant expansion project                                                                                                     
– Strengthening employer branding

  
 

 
running 
running

health protection: Continued Group health scheme to boost performance  running

qualifications: Developing a AMAG academy for blue-collar workers  launched
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OVERVIEW OF OBJECTIVES

overvieW of obJeCtives

amag:
adding value 
through appreciation. 
aluminium.

Commitment to environmental protection Objective

Sustainability

Report 2013 

Status

Waste: Reducing specific waste volumes   running

effluents: Efficient water use  running

emissions: Reduction of specific CO2 emissions  running

energy: Waste heat utilisation for heating purposes (flagship project)  running

ranshofen site: Optimisation of logistics processes  running

Responsible value chain management

purchasing: Boosting scrap purchasing volumes in Europe  running

sustainability in the supply chain:  
– More in-depth assessment of suppliers based on sustainability criteria  
– Involvement in launching ASI Performance Standard in the aluminium sector 

 
 

 

 

in planning 
running

depth of the value chain: Enhancing materials efficiency  
along the value chain (internal/external)  

 
in planning

responsibility for materials, recycling:  
– Closure of materials cycles in cooperation with business partners  
   (closed-loop recycling)  
–  Boosting production while retaining scrap utilisation rate of 75-80 %  

(in relation to rolling slabs and recycling foundry alloys) 

 
 
 
 
 

 
 

running 
 

running

Future-proof society

engagement with local communities: A balanced mix of donations in cash and in  
kind in aid of sport, culture, education and social initiatives, with a focus on the local area

 
  

 
running

ethics and integrity: Training all staff in complying with the AMAG code of conduct  running

socially responsible investing: Application of sustainability criteria when investing running
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STRATEGY AND ANALYSIS
G4-1 Statement from the most senior decision-maker of the organisation about the relevance of sustainability to the organisation 

and the organisation’s strategy for addressing sustainability
p. 5 

ORGANISATIONAL PROFILE
G4-3 Name of the organisation p. 10 

G4-4 Primary brands, products and services p. 12 

G4-5 Location of organisation's headquarters p. 8 (see Credits) 

G4-6 Number of countries where the organisation operates p. 9 

G4-7 Nature of ownership and legal form p. 10 

G4-8 Markets served p. 9, p. 12 

G4-9 Scale of the organisation p. 9 ff. 

G4-10 Number of employees p. 36 f. 

G4-11 Percentage of total employees covered by collective bargaining agreements p. 36 

G4-12 The organisation's supply chain p. 50 ff. 

G4-13 Significant changes during the reporting period regarding the organisation’s size, 
structure, ownership, or its supply chain

p. 7, p. 55 

G4-14 How the precautionary approach is addressed p. 20 

G4-15 List of externally developed economic, environmental and social charters, 
principles, or other initiatives to which the organisation subscribes or which it endorses

p. 61 

G4-16 Memberships of associations (such as industry associations) 
and national or international advocacy organisations

p. 61 

IDENTIFIED MATERIAL ASPECTS AND BOUNDARIES
G4-17 List of all entities included in the organisation's consolidated financial statements or equivalent documents p. 6 

G4-18 Process for defining the report content and aspect boundaries p. 13 ff. 

G4-19 List of all the material aspects identified in 
the process for defining report content

p. 16 f., 68 f. 

G4-20 Description of the aspect boundary within the organisation for each material aspect p. 68 f. 

G4-21 Description of the aspect boundary outside the organisation for each material aspect p. 68 f. 

G4-22 Effect of any restatements of information provided in previous reports, and the reasons for such restatements p. 6 

G4-23 Significant changes from previous reporting periods in the scope and aspect boundaries p. 14 

STAKEHOLDER ENGAGEMENT
G4-24 List of stakeholder groups engaged by the organisation p. 13 ff. 

G4-25 Basis for identification and selection of stakeholders with whom to engage p. 13 

G4-26 The organisation's approach to stakeholder engagement, including frequency of engagement 
by type and by stakeholder group. Indication of whether any engagement was undertaken 
specifically as part of the report preparation process

p. 14 

G4-27 Key topics and concerns that have been raised through stakeholder engagement, 
and how the organisation has responded to those key topics and concerns 

p. 14 ff. 

REPORT PROFILE
G4-28 Reporting period (such as fiscal or calendar year) for information provided p. 6 

G4-29 Date of the most recent previous report p. 6 

G4-30 Reporting cycle p. 6 

G4-31 Contact point for questions regarding the report or its contents p. 7 

G4-32 "In accordance" option the organisation has chosen p. 6 

G4-33 Report on the organisation’s policy and current practice with regard to seeking external assurance for the report p. 7 

GOVERNANCE
G4-34 The governance structure of the organisation, including committees of the highest governance body p. 21 f., see "Management and 

Supervisory board composition" 
in the Corporate Governance 
Report published in the 2015 
Annual Report, p. 28 ff.



ETHICS AND INTEGRITY
G4-56 The organisation’s values, principles, standards and norms of behaviour such as codes of conduct and codes of ethics p. 61, see AMAG website 

(Company/AMAG-Code of 
Ethics and Conduct)



gri Content index for "in accordance" – Core
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Category: eConomiC

GRI ASPECT: ECONOMIC PERFORMANCE
G4-EC1 Direct economic value generated and distributed (DMA-EC): p. 26, Key elements of the management approach to 

economic performance are presented in the 2015 Annual Report. 
p. 73 ff.

Table of key 
figures at the 
start of the 
report

11
  

Economic 
performance 

GRI ASPECT: MARKET PRESENCE
G4-EC6 Proportion of senior management hired from 

the local community at significant locations of operation 
(DMA-EC): p. 26 p. 27

19
  

Flagship company

GRI ASPECT: PROCUREMENT PRACTICES
G4-EC9 Proportion of spending on local suppliers 

at significant locations of operation
(DMA-EC): p. 26 p. 27

20
  

Purchasing

Category: environmental

GRI ASPECT: MATERIALS
G4-EN2 Percentage of materials used that are recycled input ma-

terials
(DMA-EN): p. 52 p. 53

01
  

Responsibility 
for materials, 
recycling

GRI ASPECT: ENERGY
G4-EN3 Energy consumption within the organisation (DMA-EN): p. 44 p. 46

14
  

Energy

GRI ASPECT: WATER
G4-EN8 Total water withdrawal by source (DMA-EN): p. 44 p. 44

04
  

Effluents and waste

GRI ASPECT: BIODIVERSITY 
G4-EN11 Operational sites owned, leased, managed in, 

or adjacent to, protected areas of high biodiversity 
value outside protected areas 

(DMA-EN): p. 44 p. 49

gri Content index: specific standard disclosures 

1)  Reported in the AMAG sustainability report.
2)  Disclosures on management approach: why the aspect is material, and impacts.

management
priorities:

external assurance:

Sustainable 
management

Solid customer 
relationships

 Honest employee 
relations

Commitment to 
environmental protection

Responsible 
value chain 
management

Future-proof 
society

 Externally assured



66

AMAG Sustainability Report 2015

g
r

i i
n

d
iC

at
o

r
 n

o
. 1)

in
d

iC
at

o
r

 
d

e
s

C
r

ip
t

io
n

d
m

a
 2)

p
a

g
e

 r
e

f
e

r
e

n
C

e

r
e

le
va

n
C

e
 t

o
 

m
at

e
r

ia
l 

t
o

p
iC

s
 

f
o

r
 t

h
e

 a
m

a
g

 
s

u
s

ta
in

a
b

il
it

y
 

s
t

r
at

e
g

y

Category: environmental

GRI ASPECT: EMISSIONS
G4-EN15 Direct greenhouse gas (GHG) emissions (Scope 1) (DMA-EN): p. 44 p. 48

08
  

Emissions
G4-EN16 Energy indirect greenhouse gas (GHG) 

emissions (Scope 2)
(DMA-EN): p. 44 p. 48

08
  

Emissions
G4-EN21 NOx, SOx and other significant air emissions (DMA-EN): p. 44 p. 49

08
   

Emissions

GRI ASPECT: EFFLUENTS AND WASTE
G4-EN23 Total weight of waste by type and disposal method (DMA-EN): p. 44 p. 45

04
  

Effluents and waste

GRI ASPECT: TRANSPORT 
G4-EN30 Significant environmental impacts of transporting products 

and other goods and materials for the organisation’s ope-
rations, and transporting members of the workforce

(DMA-EN): p. 44 p. 49

GRI ASPECT: SUPPLIER ENVIRONMENTAL ASSESSMENT
G4-EN32 Percentage of new suppliers that 

were screened using environmental criteria 
(DMA-EN): p. 52 p. 55

15
  

Sustainability 
in the supply chain 

Category: soCial

labour praCtiCes and deCent WorK

GRI ASPECT: EMPLOYMENT
G4-LA1 Total number and rates of new employee hires 

and employee turnover by age group, gender and region 
(DMA-LA): p. 36 p. 37

10
   

Employment

GRI ASPECT: LABOUR/MANAGEMENT RELATIONS
G4-LA4 Minimum notice periods regarding operational 

changes, including whether these are specified 
in collective agreements

(DMA-LA): p. 36 p. 37
10

  
Employment

GRI ASPECT: OCCUPATIONAL HEALTH AND SAFETY
G4-LA5 Percentage of total workforce represented in formal 

joint management-worker health and safety committees 
that help monitor and advise on occupational health 
and safety programs

(DMA-LA): p. 36 p. 41
05

  
Occupational 
health and safety

GRI ASPECT: TRAINING AND EDUCATION
G4-LA9 Average hours of training per 

year per employee by gender 
and by employee category 

(DMA-LA): p. 36 p. 39
13

  
Qualifications

G4-LA11 Percentage of employees receiving regular performance 
and career development reviews, by gender and by 
employee category

(DMA-LA): p. 36 p. 39
13

  
Qualifications

human rights

GRI ASPECT: NON-DISCRIMINATION
G4-HR3 Total number of incidents of discrimination and corrective 

actions taken
(DMA-LA): p. 36 p. 38

10
  

 Employment

gri Content index: specific standard disclosures 
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soCiety

GRI ASPECT: LOCAL COMMUNITIES
G4-SO1 Percentage of operations with implemented local 

community engagement, impact assessments and 
development programs 

(DMA-SO): p. 58 p. 60
07

  
Engagement with 
local communities

G4-SO2 Operations with significant potential or actual negative 
impacts on local communities 

(DMA-SO): p. 58 p. 58
03

  
Socially responsible 
investing 

GRI ASPECT: ANTI-COMPETITIVE BEHAVIOUR
G4-SO7 Total number of legal actions for anti-competitive 

behaviour, anti-trust and monopoly practices 
and their outcomes

(DMA-SO): p. 26 p. 28
06

  
Compliance

GRI ASPECT: COMPLIANCE
G4-SO8 Monetary value of significant fines 

and total number of non-monetary 
sanctions 

(DMA-SO): p. 26 p. 28
06

  
 Compliance

produCt responsibility

GRI ASPECT: CUSTOMER HEALTH AND SAFETY 
G4-PR2 Total number of incidents of non-compliance with 

regulations and voluntary codes concerning health 
and safety impacts of products and services 
during their life cycle, by type of outcomes. 

(DMA-PR): p. 30 p. 34
18

  
Customer health 
and safety 

GRI ASPECT: PRODUCT AND SERVICE LABELING
G4-PR5 Results of surveys measuring customer satisfaction (DMA-PR): p. 30 p. 33

09
  

Customer 
satisfaction

seCtor disClosures (mining and metals seCtor disClosures)

GRI ASPECT: EMERGENCY PREPAREDNESS (CRISIS MANAGEMENT)
No indicator prescribed. Disclosures on emergency 
preparedness 

(DMA): p. 42 p. 42
05

  
Occupational 
health and safety

GRI ASPECT: MATERIALS STEWARDSHIP  
No indicator prescribed. Information about collaboration 
with the Aluminium Stewardship Initiative (ASI)

(DMA): p. 55 p. 55
15

  
Sustainability 
in the supply chain

amag's oWn indiCators

ASPECT: INNOVATION AND PRODUCT MANAGEMENT
Expenditures for research and development, 
number of staff in research and development

(DMA): p. 30 p. 31 f.
02

  
Innovation 
and product 
management

ASPECT: DEPTH OF THE VALUE CHAIN
No indicator allocated. Information about materials 
efficiency along the value chain (internal/external)

(DMA): p. 52 p. 54
12

  
Depth of the 
value chain

gri Content index: specific standard disclosures 

1)  Reported in the AMAG sustainability report.
2)  Disclosures on management approach: why the aspect is material, and impacts.

management
priorities:

Sustainable 
management

Solid customer 
relationships

 Honest employee 
relations

Commitment to 
environmental protection

Responsible 
value chain 
management

Future-proof 
society
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material topics of the amag sustainability strategy

material topiCs 
identified in the 
materiality analysis 
(g4-19)

gri g4 aspeCts
(indiCator)

relevanCe Within 
the organisation 
(g4-20)

relevanCe outside 
the organisation
(g4-21)

relevant topiCs 

01
 

responsibility for 
materials, recycling
AMAG should utilise 
and recycle materials 
and raw materials in a 
responsible and efficient 
manner

Materials (G4-EN2) AMAG Ranshofen

Customers, suppliers, 
political bodies and public 
authorities, investors and 
shareholders

internal: Energy and 
resource efficiency, costs
external: Customers' sustainability 
efforts, sustainable investors' interests 

02
 

innovation and pro-
duct management:
AMAG should advance 
the development of 
sustainable products 
and services (German 
Sustainability Code) 

Own indicator: 
R&D spending, number
of R&D staff

AMAG Ranshofen

Customers, suppliers and 
business partners, science and 
research, NGOs, investors and 
shareholders

internal: Boosting competitiveness
external: Customer requirements

03
 

socially responsible 
investing: 
Through investing sus-
tainably, AMAG should 
support environmental 
responsibility (steward-
ship), consumer pro-
tection, human rights, 
diversity and similar

Local communities 
(G4-SO2) AMAG Ranshofen

Neighbours and local 
residents, regional partners, 
investors and shareholders

internal: Maintaining and creating jobs
external: Extending AMAG's leader-
ship in the aluminium industry

04
 

effluents and waste: 
AMAG should comply 
with waste-related 
regulations, avoid waste 
and minimise resource 
consumption

Water (G4-EN8), effluents 
and waste (G4-EN23) AMAG Ranshofen

Neighbours and local 
residents, political bodies and 
public authorities, customers

internal: Costs, efficient processes
external: Supporting good 
environmental practice 

05
 

occupational 
health and safety: 
AMAG should examine 
potential hazards and 
prevent infringement/
incidents

Occupational Health & 
Safety (G4-LA5), 
Emergency Preparedness 
(Sector Disclosures)

AMAG Ranshofen
AMAG sales locations

Suppliers and business partners, 
neighbours and local residents, 
political bodies and public 
authorities

internal: Reputation, strategy, 
zero accidents
external: Economic effects, harm to 
individuals affected

06
 

Compliance: 
AMAG should comply 
with all laws and regula-
tions, and put ethically 
correct behaviour into 
practice in relation to 
products and services

Anti-competitive behaviour 
(G4-SO7), Compliance 
(G4-SO8)

AMAG Ranshofen
AMAG sales locations

Investors and shareholders, 
suppliers and business 
partners, political bodies 
and public authorities, 
customers, competitors

internal: Responsible behaviour, 
corporate culture with 
commitment to fair and honest 
dealings in all business activities
external: Integrity toward shareholders 
and authorities, reputation, prohibition 
on insider trading, legal obligation with 
sanctions in terms of criminal, employ-
ment and civil law

07
 

engagement with 
local communities: 
AMAG should measure 
effects on local com-
munities, and support 
development programs 
and social/local com-
mitment

Local communities 
(G4-SO1) AMAG Ranshofen

Neighbours and local 
residents, regional 
partners, media

internal: Reputation, recruiting
external: Reputation, recruiting

08
 

emissions: 
AMAG should reduce 
environmentally relevant 
emissions, set climate 
targets for itself

Emissions (G4-EN15), 
(G4-EN16), (G4-EN 21) AMAG Ranshofen

Neighbours and local residents, 
customers, suppliers, political 
bodies and public authorities, 
networks and associations

internal: Costs - energy, and 
consequently emissions, are cost-
causing resources, reputation, 
reporting requirements
external: Customers' sustainability 
efforts, sustainable investors' interests, 
environmental effects, statutory requi-
rements

09
 

Customer satisfaction: 
AMAG should maintain 
and improve customer 
service quality

Product and service 
labelling (G4-PR5)

AMAG Ranshofen
AMAG sales locations Customers

internal: Improving collaboration
external: Performance for customer

10
 

employment:
AMAG should ensure 
employment rights, and 
promote job security 
and work-life balance

Employment (G4-LA1), 
labour/management rela-
tions (G4-LA4), 
non-discrimination 
(G4-HR3)

AMAG Ranshofen
AMAG sales locations

Neighbours and local residents, 
political bodies and public 
authorities, networks and 
associations

internal: Retention of knowledge and 
expertise – highly skilled employees 
play a key role in business success
external: Reputation as employer
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material topics of the amag sustainability strategy

material topiCs 
identified in the 
materiality analysis 
(g4-19)

gri g4 aspeCts
(indiCator)

relevanCe Within 
the organisation
(g4-20)

relevanCe outside
the organisation
(g4-21)

relevant topiCs 

11
 

economic 
performance: 
AMAG should demons-
trate direct and indirect 
social commitment, e.g. 
paying taxes correctly, 
creating jobs

Economic performance 
(G4-EC1)

AMAG Ranshofen
AMAG sales locations

Investors and shareholders, 
political bodies and public 
authorities, neighbours and 
local residents

internal: Boosting economic 
performance
external: Enhancing contribution to 
regional economy and development, 
reputation, economic performance 

12
 

depth of the 
value chain:
AMAG should promote 
and review sustainability 
in the entire value chain

No indicator 
allocated AMAG Ranshofen

Customers, suppliers, 
networks and 
associations, NGOs

internal: Extend high sustainability 
performance along the value chain
external: Perception of AMAG as a 
sustainable company, contribution to 
sustainable development

13
 

qualifications: 
AMAG should promote 
and support employabi-
lity, training and career 
development. It should 
also take into account 
the adjustment to reflect 
demographic change

Training and development 
(G4-LA9), (G4-LA11)

AMAG Ranshofen
AMAG sales locations

Customers, networks and 
associations

internal: Qualification of employees
external: Quality management, 
attractive employer 

14
 

energy:
AMAG should imple-
ment ambitious energy 
management – e.g. ISO 
50001 – and promote 
energy efficiency

Energy (G4-EN3) AMAG Ranshofen

Suppliers, customers, political 
bodies and public authorities, 
networks and associations, 
neighbours and local residents

internal: Implementing energy 
efficiency measures 
external: Reducing specific energy 
consumption and CO2 emissions in 
production 

15
 

sustainability in the 
supply chain: 
AMAG should review 
supplies in relation to 
impacts on environ-
ment, society, human 
rights and working 
practices, and partici-
pate in corresponding 
measures 

Assessments of supplies 
in relation to environmental 
aspects (G4-EN32), 
Materials Stewardship 
(Sector Disclosures)

AMAG Ranshofen Suppliers and business 
partners, customers, NGOs

internal: Know-how for sustainable 
management
external: Contribution to sustainable 
development, reputation

16
 

ethics and integrity: 
AMAG should apply 
rules, processes, 
responsibilities and 
controls in relation to 
ethics, and put integrity 
into practice

Ethics and integrity 
(G4-56)

AMAG Ranshofen
AMAG sales locations

Investors and shareholders, 
suppliers and business partners, 
competitors, networks and as-
sociations, political bodies and 
public authorities, media

internal: Perception of responsibility to 
employees and business partners
external: Compliance with legislation, 
reputation

17
 

products and 
services:
AMAG should innovate 
and label sustainable 
products and services, 
and record their envi-
ronmental effects 

Organisational profile 
(G4-4) AMAG Ranshofen

Customers, suppliers and 
business partners, networks 
and associations, science and 
research, NGOs

internal: Promote recycling expertise
external: Manufacturing of sustainable 
products, reducing CO2 emissions 

18
 

Customer health 
and safety:
AMAG should examine 
effects of products and 
services, and ascertain 
potential for improve-
ments 

Customer health 
and safety (G4-PR2) AMAG Ranshofen

Customers, networks and as-
sociations, political bodies and 
public authorities, media

internal: Quality assurance, knowledge 
about aluminium products' effect
external: Product quality and safety

19
 

flagship company: 
AMAG should represent 
its significance for the 
local economy, e.g. 
recruiting personnel

Market presence 
(G4-EC6) AMAG Ranshofen

Neighbours and local residents, 
regional partners, political 
bodies and public authorities

internal: Locally recruited staff stay 
longer with the company
external: Impulses for regional 
economy (employment, investments)

20
 

purchasing:
AMAG should state 
expenditures on local 
suppliers and demons-
trate significance for 
regional economy

Purchasing 
(G4-EC9) AMAG Ranshofen Suppliers, neighbours and 

local residents, regional partners

internal: Taking local suppliers 
into account when purchasing 
products and services
external: Boosting regional value 
creation
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external
certification
External certification of certain topical areas of the Sustainability 

Report 2015 of AMAG Austria Metall AG. 

introduCtion 

We were requested to perform a limited assurance engagement 

on specific topics of the Sustainability Report 2015 (referred to 

below as "the Report") of AMAG Austria Metall AG (referred to 

below as "AMAG"). 

The Report and the underlying procedures, systems and struc-

tures, including subject matters and criteria, are the responsibility 

of the Management of AMAG. Our responsibility is to make an 

assessment based on our review. 

We conducted our review in accordance with the International 

Standard on Assurance Engagements (ISAE) 3000, "Assurance 

Engagements Other Than Audits or Reviews of Historical Finan-

cial Information", and the "Fachgutachten des Fachsenats für 

Unternehmensrecht und Revision über die Durchführung von 

sonstigen Prüfungen (KFS/PG 13)" in order to obtain limited 

assurance on the subject matters. 

In a limited assurance engagement, the evidence-gathering proce-

dures are more limited than in a reasonable assurance engagement, 

and therefore less assurance can be obtained. For the engagement, 

the "General Conditions of Contract for the Public Accounting Pro-

fessions", as issued by the Chamber of Public Accountants and 

Tax Advisors in Austria on February 21, 2011 ("AAB 2011"), are 

binding. Pursuant to Section 8 AAB 2011, our liability is limited to 

wilful intent and gross negligence. In cases of gross negligence the 

maximum liability is limited to EUR 726,730. This amount consti-

tutes a total maximum liability cap which can be utilized only up to 

this maximum amount even if there is more than one claimant, or 

more than one claim has been asserted.

subJeCt matters

 �   Review of the procedures, systems and structures for 

defining the Report Content. 

 �  Review, if the disclosed information on General Standard 

Disclosures complies with the disclosure requirements as 

defined in GRI G4.

Criteria

Based on an assessment of materiality and risk we have eval-

uated the obtained information and supporting documents 

with respect to the conformity of the subject matters with the  

Sustainability Reporting Guidelines (Version G4) issued by the 

Global Reporting Initiative (GRI).
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ExtErnal certification

external
certification

approaCh

Our work included analytical procedures as well as interviews 

with employees from the headquarters in Ranshofen notified by 

the board of directors of AMAG, and interviews with employees 

of plenum - association for holistic sustainable development 

gmbh, which supported AMAG in the preparation of the report 

both methodologically and in terms of content.

 

restriCtion in use

Our engagement is limited to the above mentioned Subject Mat-

ters. The scope of our review was limited to samples. Our work 

was performed on a sample basis as deemed necessary in the 

particular case, but did not include any substantial testing. The 

assurance that we obtained is limited as a consequence. 

ConClusion

Based on our work described above, nothing has come to our 

attention that causes us to believe that the procedures, sys-

tems and structures for defining the report Content are not in 

conformity with the Principles for Defining Report Content as 

indicated by GRI G4. Based on our work described above, 

nothing has come to our attention that causes us to believe that 

the disclosed information regarding the General Standard Dis-

closures is not in conformity with the disclosure requirements 

stipulated in GRI G4. 

Vienna, March 30, 2016

deloitte audit

Wirtschaftsprüfungs gmbh

GERHaRD MaRtERBauER
Engagement Partner

HaNNES SENFt
Engagement Manager
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Credits

This report was produced to the highest environmental stand-

ards, in accordance with the Cradle to Cradle® certified printing 

process, exclusively using materials that can be returned to the 

biological cycle.

The Cradle to Cradle® approach gives rise to no waste mate-

rials. As in nature, all the materials used remain in the cycles 

concerned.

Sustainably 
printed by gugler

disClaimer

The forecasts, plans, and forward-looking assessments and 

statements contained in this sustainability report were all based 

on information available to AMAG at the time of writing. In the 

event that the assumptions underlying these forecasts prove 

to be incorrect, targets are missed or risks materialise, actual 

results may depart from those currently anticipated. 

This sustainability report was prepared and the data contained in 

it verified with the greatest possible care. Nevertheless, misprints 

and rounding and transmission errors cannot be entirely ruled 

out. This report is also available in German. In cases of doubt, 

the German-language version shall prevail.

published by

amag austria metall ag

Lamprechtshausener Straße 61

P.O. Box 3

A-5282 Ranshofen

Phone: +43 7722 801 0

Fax: +43 7722 809 498

E-mail: md-amag@amag.at

www.amag.at

ContaCt
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Leopold Pöcksteiner
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design, layout and produCtion

projektagentur Weixelbaumer

Landstraße 22, 4020 Linz, Austria

Phone: +43 732 79 33 79 0

www.projektagentur.at

Consulting, editing  
and materiality analysis

plenum - association for holistic 

sustainable development gmbh

Lindengasse 2/14, 1070 Vienna, Austria

Phone: +43 1 524 684 60

www.plenum.at

print produCtion

gugler gmbh

Auf der Schön 2, 3390 Melk, Austria
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